dima CHICAGO 
“The Most Realistic 
Drama Of Our Time! A 
Masterpiece .. . Intel- 
lectually Devastating 
.-. Emotionally Ex- 


wil, NEW YORK 


‘DEEPLY MOVING! SPLEN 
DIDLY DONE! THE GREAT 
MERIT OF THIS PICTURE, 
ASIDE FROM ITS ENTER- 
TAINING QUALITIES, IS 
THAT IT CARRIES A PAS- 


SIONATE CONVICTION!” 
—N.Y. Times 


hausting!’’—Chicago Daily News 


ill 


JOHANNESBURG 


“SPLENDID... 
TREMENDOUS 
IMPACT!” — Johannesburg 


Sunday Times 


we WASHINGTON 


“Some Movies May Be Prop- 
erly Called Epics...Others 

- Labeled Classics. There Is 
A Category Of Monumental 
Movies. ‘On The Beach’ 
More Than Qualifies For All 
Three Superlative Distinc- 
tions.” 


ROME 
“ONE OF THE MOST MOVING 


AND TOUCHING PICTURES 
IN YEARS!” 


—Rome Paese 


—Washington Daily News 


(>. LOS ANGELES 


“ONE OF THE 
MOST IMPORTANT 
PICTURES EVER 
MADE !’?—Los Angeles 


Herald Express 


“An Unprecedented 
Event In Motion 
Picture History!” 
—Tokyo Mainichi 


a BERLIN 
"EXCELLENT! 


EXTRAORDINARY. 


MOTION PICTURE!” 
— Berlin BZ 


2/7 MELBOURNE 
“Tremendous Power 


And Impact...Leaves 
You Breathless!” 


—Melbourne Age 


“A Great Success!” 


—Tass News Agency 


a rn PHILADELPHIA 

_ “There is not the slightest 

| doubt that this is the most 
important motion picture 
ever produced and the 
most moving...it merits 
first claim on the year’s 
Academy Awards.” 
—Philadelphia Inquirer 


sea 


“MAGNIFICENT... 
MUST NOT BE 
MISSED!” 


—London Evening Standard 


AL STOCKHOLM 


“BRILLIANT 
MOVIE!” 


Stockholms Tidningen 


“BEST PICTURE | 
OF THE YEAR!” 


— New York Times/N. Y. Herald Tribune 


1. 


Massive news coverage achieved by 
the unprecedented 18-city global pre- 
miere on all seven continents, paced 
by this full page newspaper ad in every 
premiere city. 


THE BIG CAMPAIGN FOR 


THE BIGGEST STORY 
OF-OUR TIME... 


Junior Ambassador pro- 
2 gram in cities around the 
world achieved major 
newspapet.space and wide 
acclaim. Newspaper spon- 
Sors-of search for Junior 
Ambassadors overjoyed 
with good will achieved. 


Sire New York Times. 
Topics 


Today marks a mile- 

“On stone in the history of 
the the motion picture, for 
Beach” this is the day when “On 
the Beach” opens simul- 

taneously in eight languages and in 
cities across the face of the earth. 
This is the film version of Nevil 
Shute’s recent best-selling novel, 
which projects us five years into the 
future, after nuclear warfare has 
wiped out the Northern Hemisphere 
and the lone survivors in Australia 
are awaiting radioactive drift. The 
action centers about the responses 
of five principal characters and thé 
people around them to a situation 
that at the moment is imaginative, 


3. The slogan that captured the interest of movie- 
goers everywhere... and still growing in its im- 
pact. Seen here on the giant sign atop the Astor 
Theatre, Times Square. (SEE HOW YOU CAN 
USE IT... ON PAGE 6)! 


ANOTHER M 
IN YOUR LIFE vo 


but that can become in an instant so 
harrowingly real that its mere pos- 
sibility haunts all of us. New York 
and Moscow—emotional capitals of 
East and West—are on the list of 
premiere cities, along with key cen- 
ters on all six inhabited continents. 
‘Thousands of leaders of public opin- 
ion already have seen the film at 
previews, and the number of those 
to see it is expected to reach 100,- 
000,000 in the twelve months ahead. 


Women’s Clubs everywhere 
have responded with great 


AWS EXCITING FILM 


interest to the special Mat@- arccxssrwox vorr 


No punches are pulled 


The in this film. Its mes- 

Méssage age is vigorous and 

Films meaningful for all of 
a 


us. No one denies its 
frank purpose: to portray in human 
terms just what will happen if, in 
our childigh aid irresponsible way, 
we allow one of us to pull the trigger 
that will mean no more existence. 
Its makers obviously hope that so 
many will see the film as to help 
render this possibility impossible. 
Message films are nothing: new, of 


NENT MEETING FREE! 


rials made available to them 
for meeting programs and 


membership announcements, (SEE HOW TO ADAPT 


(SEEHOWTOWINTHER = THIS EXCITING PRO- 


COOPERATION, PAGE 8)! : GRAM THROUGH 
LOCAL COLLEGES... 


PAGE 6)! 


Artists from every nation designed these special 
posters announcing the premiere in their own coun- 
tries. A fascinating 40 x 60 display available for your 
Menage fling are nothing ne, of theatre lobby! (SEE PAGE 4)! 
sage been conceived on so grand a 
5. 


scale, D. W. Griffith, whose con- oc ‘URL . NES 
Intensive screenings for opinion makers and = ==. — 


tributions to the motion picture in- 
clude development of the close-up, 
the fade, the cross dissolve, and 
parallel story action, made film his- 
tory in 1916 with his remarkable 
“Intolerance''—a story of man’s in- 
humanity to man in the name of 


“Stanley Kramer has produced a film 


virtue—but he did not succeed in 33 waa 4 * od Sy SS 
changing human Pistory. The release which has a terrifying excitement about word-of-mouth media achieved tremendous FR anon A Giiétavus Vi Adolphus, Royalty, celebrities from the 
of is im was fo owe: almost im- < ” i z 1, ¢ : t , 

2. (ae aE ae. . it — Robert M. Hutchins, penetration. (SEE HOW YOU CAN MAKE = &- Beerpoiin premiere. arts, sciences, business and 


Americans, the jailing of conscien- 
tious objectors to military service 
and increasing racial tension. 


Unprecedented editori- The Fund for the Republic 


al page comment in the 


government, attended the 
brilliant global premieres, af- 


THIS A KEY ELEMENT IN YOUR CAM- 
PAIGN ...ON PAGE 6)! 


a sermon Bwha-Japanese Royal Fam- 
a PERKINS ~__ily-at the Tokyo opening. 
Ree (L. to r.) Prince Yoshi, 


Cinematic history 


New York Times and 
six other New York 
newspapers (a first of 
giant proportions!) SEE 
HOW YOUR NEWS- 
PAPER EDITORS 
CAN BE URGED TO 
ACT... PAGE 8! 


PAGE 2 


Existence then, does nol indicate 
in the too much hope for the 
Balance efforts of those re- 
sponsible for “On the 
Beach” in persuading us to quit 
dancing on a tightrope across the 
Grand Canyon. On the other hand. 
not one of the great pacifist films of 
the period between the wars ever 
attracted an audience of more than 
7,000,000. Perhaps the sheer num- 
bers of those, who ultimately see “On 
the Beach” will have the effect ils 
producers hope for, The stakes this 
time are even greater, of course, 
than they were when all we were 
trying to do was to end war. This 
time existence itself is in the balance, 
and we grasp at every straw that 
promises us hope. This is the spirit 
in which we look forward to “On the 
Beach,” for, as Representative Chet 
Holifield, chairman of the House sub- 
committee on radiation effects, has 
said: “This film should strengthen 
our determination to solve the most 
urgent problem of our time—the 
rroblem of survival in the Age: of 
Nuclear Weapons.” 


“| hope that a large percentage of our 
citizens will take the time to see the film, 


‘On The Beach’!” — Chet Holifield, 
Chairman Joint Committee on Atomic Energy 


“It may be that some years from now we 
can look back and say ‘On The Beach’ is 
the picture that saved the world.” 


— Dr. Linus Pauling, 
1954 Nobel Prize-winner for Chemistry 


“A film that aims at something big, and 
emerges as something tremendous.” 
— Arthur Knight, Saturday Review 


“i 

re 
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School penetration for the vitally important 
student audience has been pre-conditioned 
by the important Seventeen Magazine pro- 
motion. (SEE HOW TO PUT THIS TO 


WORK LOCALLY... PAGE 8)! 


MAKE THIS ENORMOUSLY SUCCESSFUL 


FULLY ON THE NEXT PAGES! 


Princess Takamatsu, with 
the President of the Jap- 
anese Red Cross and the 
Governor of Tokyo. 


Cc Gregory Peck at the show- 
ing in Moscow. 


D Ava Gardner at the glitter- 
ing festivities in Rome. 


CAMPAIGN 


WORK FOR YOU, TOO! EVERY ANGLE SPELLED OUT 


firming by their presence the 
indisputable fact that 
“On The Beach” is 


THE 
BIGGEST 
MOTION 
PICTURE 
EVENT OF 
OUR TIME! 


© 1960 United Artists Corporation 


A Pattern of Unparelleled 
Success For Your Own 
Day-By-Day Selling Campaign 


Here in detail is a plan you can follow for the 
kind of blockbusting business this picture is doing 
throughout the world. 


STANLEY KRAMER’S rroouction of 


On 


e 4 WEEKS IN ADVANCE 


7; Page 
a Screening Rrogram..2.5..8 2205.08... eee: eee OO... ee 6 
S Arrange for School Classroom Discussion ..............0.ccccccccccccccecseeseeseee 8 
Arrange for Women’s Clubs Featurette Showings .................ccc000000.. 8 
Start Music /Promotion) 2 5..3.6<:...5... Ree ee ete eco 6 
Set Up Book Displays In Stores ............0...0ccccccccccccescescesccsseseccceseesees 10 
Post Parents’ Award 1-Sheet in Lobby and Schools .......................... 12 
Set Up Junior Ambassador School Contest .........0......ccccccccccecceeceseen. 6 

Teaser Poster Campaign (If You Never See Another 

Motion Pictaren.ctet.) san cena rs 2 4h) ee per ys Sener 24 
Neaser TratlevOnScreentens.ctscc. ccc esate ose ene ne ae RE 4 


GREGORY PECK TIHYIE: AVA GARONE 


e 3 WEEKS IN ADVANCE Page 


Order Flag and Valances ................ 12 
Schedule Radio and TV Material.... 10 


. Radio Spots and 


Publicity Coverage Interviews .......... 10 
Begins.................... 16, 18, 20, 22 2. Radio Lobby Record.. 10 
Foreign Posters 40 x 60 3. TV Spots... 10 
in Inner Lobby ....................... 4 4. TV Featurette ........ 4 
5. Music Album Covers 6 
6. Teaser Trailer ........ 4 
e 2 WEEKS IN ADVANCE 7. Featurette For 
Women’s Clubs.... 8 
Teaser Ads Shetelelefelerslalaielelsisisistefalsteistelyeeteletevere 4, 5, 13 8. Book Display 
“World-Wide Acclaim Material ............ 10 
40x 60" in Lobb ysctcscssictht tacos: 4 2 ee Mazesine: bk 
Solicit Editorial Page Comment...... 6 meSchoolibeocharasian 
Set Up Fred Astaire Dance 
Studio Promotion .................... 10 
INTRODUCING Set Up Newspaper Photo Contest ..............0000c:ccccccccececsssccesensteceeenses 8 
Start Count-Down Stunt .................ccccccccossscesssccssssecessssesssevesssveesseeeses 8 
“IF YOU NEVER” Marquee Stretcher Goes Up .................000ccccceeee 12 
e 1 WEEK IN ADVANCE 
Select a ‘Miss Home Town” and “Miss Universe”’ 
tovActiAs Your: Hostesses: .::...5.cccccssccc oe eee ee ee 8 
Star: Interviews on; Radio ..--:¢00..5258o.s0000 eeeeh tows eshevscsacher omens as 10 
Regular Trailer On Your Screem ..............ccccccccccesssececesssceecessseeeessseees 4 
Auto Bumper Strips Distributed ...............0.....cccccccccccccececesessseesseeeeee 12 
Schedule TV Featurette of Global Premieres ....................00000000cce000e 4 
Distribute Tabloid Heralds .....................cccccccccccccccccecceesecceececceeeceeeeees 12 
Records Shattered Maximum Display Ad Campaign 
° e CURRENT 
In Every Key Opening Flag and Valances JU pi.nu... c.g cath ets, «costa actor dee nest cee ee ama eee 12 
. Music and Book Coverage ..............cccccccsssecceessseeeeeststeeeeeseneeeeessseaas 6, 10 
Junior Ambassadors Feted ...............ccccccccccccceceeesseseeeeseeeeeassseseeceeeeanes 6 
From New York to San Francisco Hostesses “At Opening! jicccss.stiosrrssaccuntcthsaa-deosstutee ranean seen cee omeutane ties 8 
Wayne Miller Photo Display In Lobby ....................:.s0eecsecceeeeeeeeeeseees 12 
And Around The World! Day-By-Day Exploitation) s::.t.c-.ctecccvercreurcceascnesttces ncret sesame roeeis 8 


"ON THE BEACH 


LONDON “Wust WOT BE MISSED!” 


— London Evening Standard 


‘ON THE BEACH’ 


oth BERL “EXCELLENT! EXTRAORDINARY 


MOTION PICTURE!” _ ge,tin az 


tet MIELBOURNE tsi 


Melbourne Age 


Bring The Impact of The Global Acclaim 
Right To Your Own Box-Office 


Never in movie history has there been a campaign of global importance to match this one! 
First engagements in the U. S prove dramatically how effective this selling approach can 
be. We urge you make the global concept a keystone of your selling ... using the tremen- 
dous quantity of special material on this page and on the following pages to carry it out. 


NEWS FILMS OF WORLD-WIDE PREMIERES HIGHLIGHT THE 
REGULAR TRAILER... TEASER TRAILER... TV FEATURETTE! 


: 


A STOCKHOLM ene ae 


One of the most extraordinary 
pictures that has ever been made!” 


La Cronica, Lima 


TORONTO ‘OFTHE BEST MOVES OF 188" 


ronto Telegram 


TEASER TRAILER-FREE 


Narrated by Gregory Peck! 


An exciting reprise of the thrilling, 
celebrity-studded, wildly-acclaimed 
world-wide openings. Sure to create 
want-to-see excitement weeks ahead 
of opening! Free—at your Na- 


THE REGULAR TRAILER 


Dramatic highlights from the pic- 
ture brilliantly interwoven with 
highlights of the gala premiere 
| festivities. Show this trailer for one 
or two weeks before opening, fol- 
lowing the teaser trailer. At your 


TV FEATURETTE-FREE! 


A hot 5-minute news film report of 
the opening in foreign capitals 
which can be integrated into many 
TV programs or as the basis of 
panel discussions. It’s FREE... 
from Exploitation Dep’t, United 


“ON THE BEACH’ 


“An Unprecedented Event In 
Motion Picture History!” 7 7oe 


tional Screen Exchange. National Screen Exchange. Artists, 729 - 7th Ave., N. Y. 


i JOHANNESBURG ‘Sous meacr. 


—Johannesburg Sunday Times 


“ON THE BEACH 


| ade CHICAGO “DF OUR TIME! A MASTERPIECE!” 


— Chicago Daily News 


'ON THE BEACH <THE RAVES ON AN 
WORLD-WIDE TRIUMPH!) EYE-STOPPING 40X60 


“ONE OF THE MOST MOV- 
ING AND TOUCHING 
PICTURES IN YEARS!” 


— Rome Pa 


"ON THE BEACH’ 
bha MOSCOW * creat success: 


tos ANGELES Here is all the excitement of the world pre- 


“ORE OF THE z B A a 
tlt mieres and world acclaim for display in 
mB 


“DEEPLY MOVING! SPLEN. 
IDLY DONE! THE GREAT 
MERIT OF THIS PICTURE, 
ASIDE FROM ITS ENTER. 
TAIMING QUALITIES, |S 
THAT IT CARRIES A PAS- 
SlonATE CORVICTION! 


lobby weeks ahead of playdate. In black- 
and-white with bold red headline and title. 


OUTRIGHT SALE ONLY. $2.50) Eacu: 
Otro Pe ORDER SPECIAL “REVIEWS 40 x 60 FROM 


And Impact...Leeves 


You Breshest NATIONAL SCREEN EXCHANGE. 


JOUBMHESBURG 
“SPLENDID 

TREMENDO! 

aractr 


A “THE MOST IMPORTANT 
# PHILADELPHIA svt vctse 
THE A TORE — Philadelphia Inquirer 


of the two regular National Screen special : 


ae oso tate oes A. WASHINGTON, int 


— Washington Daily News 


Se ROME 
‘OME OF THE HOST MOWING 
AMG PECTURES 


. cas Croceeedentos "BEST PICTURE 
vant in Mot Th 
Pleture Histo ee oe eae 


_j Stecnnous 


“MAGNIFICENT. “BRILLIANT 


MUST NOT BE Movie!” 
MISSED!” . 


REGULAR 40X60 KEYEDp 
TO GLOBAL POSTER ART! 


A most unusual display in full color show- 


Acadetry Avert 


ing the posters created around the world 


| \ 3 


uli NEW YORK OF THE YEAR!” 


-N.Y. Times 


for the many premieres. Available as one 


Greco Peck: an ‘om SSE 


Frep Astaine-ANTHONY PERKINS Ss 


DONNA ANDERSON orcc9 nv macnn ns nse ie 


eae & 


TEAS (Roe 


"ON THE BEACH 
aa LOS ANGELES iwrosranr rictunes 


EVER MADE!” 


ALL 7 SLUGS 
ON MAT 256. 


UNUSUAL ADS FOR TEASERS, DIRECTORIES, IMPRINTS! > > > 


Here in small teaser size are the many cities (and the 
many raves!) where ON THE BEACH premiered! They 


are available to you on two separate mats. Use each of the 


ads during your run. They may also be used as imprints 
in conjunction with book, music and merchant tie-ups. You 
may order part of the series on Mat 256 (7 teasers) or Mat 
255 (8 teasers), or get the complete group on both mats. 


ALL 8 SLUGS IN COLUMN 
AT RIGHT ON MAT 255. > 


elements as teasers in advance of opening or as directory 
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Toei eA RoE — Los Angeles Herald Express 


idéeahi CHICAGO 


“The Most Realistic 
Drama Of Our Time! A 
Masterpiece ... Intel- 
lectually Devastating 
... Emotionally Ex- 
hausting!’’—Chicago Daily News 


LOS ANGELES 


“ONE OF THE 
MOST IMPORTANT 
PICTURES EVER 

MADE 1”7_Los Angeles 


ula, LONDON 


“MAGNIFICENT... 
MUST NOT BE 
MISSED!” 


—London Evening Standard 


all, NEW YORK 
“DEEPLY MOVING! SPLEN- 
DIDLY DONE! THE GREAT 
MERIT OF THIS PICTURE, 
ASIDE FROM ITS ENTER- 
TAINING QUALITIES, IS 
THAT IT CARRIES A PAS- 
SIONATE CONVICTION!” 
—N.Y. Times 


;. Fred Astaire, Stonley Kramer 
d Anthony Perkins 
the Hollywood Premiere. 


A. WASHINGTON 


Some Movies May Be Prop- 


erly Called Epics...Others 
Labeled Classics. There Is 
A Category Of Monumental 
Movies. ‘On The Beach’ 
More Than Qualifies For All 
Three Superlative Distinc- 


weet MELBOURNE 


“Tremendous Power 
And Impact...Leaves 


g Gustav VI of Sw 
he Stockholm opening. 


tions.” — —Washington Daily News You Breathless!” LIMA 
ee —WEhOane Ee “One Of The Most 
iM TOKYO Extraordinary 
pore waite Pictures 


“An Unprecedented 
, vent In Mo- 
tion Picture 
History!” 
—Tokyo Mainichi 


meme The Japanese Royal Family * 
ee sms at the Tokyo premiere. 


Grecory PEcK-AvA GARDNER 
FRED ASTAIRE- ANTHONY PERKINS 


Introducing 


D 0 N NA A N D E RS 0 N + Screenplay by JOHN PAXTON « From the novel by NEVIL SHUTE + Produced and Directed by STANLEY KRAMER - Released thru UNITED uA] ARTISTS 


MOSCOW That Has 


“A Great Success!” 


—Tass News Agency 


—La Cronica, Lima 


Gregory Peck, Mrs. Peck and 
Soviet film producer Mark Donsko, 
at the Moscow opening. 


Whee Ad RE 


6 Cols. x 119 Lines—714 Lines (51 Inches) Mat 604 


2 Cols. x 44 Lines—88 Lines (6 Inches) 


2 Cols. x 44 Lines—88 Lines (6 Inches) 


ADVERTISING 


Global Teasers! 


WASHINGTON 


ACCLAIMS 


A WORLD-WIDE TRIUMPH 


“Some movies may be properly called epics...others labeled 


classics. There is a category of monumental movies. This 4 


picture more than qualifies for all three superlative distinc- 
tions.” This was written in the Washington Daily News. If 
you never see another motion picture in your life, you must 


see “ON THE BEACH”. 


MOSCOW 


ACCLAIMS | 
A WORLD-WIDE TRIUMPH } 


Moscow’s Tass News Agency called it, “A great success,’ 


joining the overwhelming praise throughout the world for 


this extraordinary picture. If you never see another motion 
picture in your life, you must see “ON THE BEACH’. 


Here is a series of 88-line teasers which effectively 
capitalizes on the picture’s world-wide acclaim. Use 
them singly or in groups in advance of opening, on 
amusements page or ROP. They can also be enlarged 
direct from here for display around lobby weeks ahead 
of playdate. Additional teasers in this series are shown 
on pages 7 and 8. 
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Mat 244 


Mat 251 


»dd 


EXPLOITATION e MUSIC PROMOTION e VIP ACCLAIM 


THE DRIVER OF THIS 
oe HAS SEEN 


Everybody In Town 
Builds Word-of-Mouth! 


Arrangements should be made as early as possible 
to schedule special screenings for newspaper pub- 
lishers, editors, city officials and other opinion 
makers in addition to the screening suggested here. 


THE PLAN: Special screening should be held 
in advance for taxi drivers, doctors, bartenders, 
hotel clerks, salesgirls, teachers, etc. As each leaves 
the screening room they are presented with a card 
to be displayed at their place of business. Each card 
states that the respective preview guest has seen the 
picture! 


HOW TO DO IT: The available mat includes 
all the elements required. First determine how 
many cards in all you will need. Imprint the title 
treatment on the center of the card for the full 
quantity. Then you determine how many cards you 
will need for each classification. Using the proper 
headline and sign-off line, you imprint the required 
number for each classification. If you have 300 
suests at the preview, print 300 cards with just 
the title. If 50 of these guests are taxi drivers, 
imprint “THE DRIVER OF THIS TAXICAB 
HAS SEEN” above the title and “Ask him about 
it!” below the title on 50 cards. In this manner, 
you should have a proper card for every preview 
guest. 


YOUR DOCTOR 
HAS SEEN 


YOUR TEACHER 
HAS SEEN 

YOUR PHARMACIST 
HAS SEEN 


THE COUNTERMAN 
HAS SEEN 


THE HOTEL CLERK 
HAS SEEN 

YOUR NEWSDEALER 
HAS SEEN 

YOUR SALESGIRL 
HAS SEEN 

YOUR BANK TELLER 
HAS SEEN 

| | Ask her about it! 


THIS IS THE CARD TO BE 
PRESENTED TO EACH PRE- 
VIEW GUEST. ACTUAL 
SIZE IS 7!/)x5'/, INCHES. 


THESE INSERTS AVAILA- 
BLE TO COVER EVERY 
TYPE OF PREVIEW GUEST! 


BOTH AVAILABLE ON ONE 
MAT. ORDER MAT 4A 
FROM NATIONAL SCREEN. 


IF YOU NEVER SEE ANOTHER MOTION PICTURE IN YOUR LIFE YOU MUST SEE ‘ON THE BEACH 


Movie-goers around the world have reacted with tremendous interest to 


Make This 
Slogan Work 
For You 
These Ways: 


the appeal of this slogan. It has been accepted as a positive statement 
with complete credibility. It is extremely important that you make it 
work for you in every way possible. 


The line is used as a key element in all the ads. It should be widely dis- 
played far in advance by the use of the special posters (see back cover). 
It should be prominently displayed on your outside theatre wall weeks 
ahead of playdate with either a huge painted sign or by displaying the 
ten-foot marquee banner shown on page 12. It is also the key teaser appeal 
on the exciting herald (page 12). In newspapers it should be presented in 
teasers see page 12 in advance of your display ads. 


It should be emphasized in every other area of promotion including a 
sign-off by your telephone operators in advance of your opening. 


“JUNIOR AMBASSADORS” A PROVEN CONTEST 


The winners were flown overseas, attended the 


For the global premieres, newspapers everywhere 
cooperated in sponsoring a competition to select 
a boy and a girl from each country to act as 
Junior Ambassadors for the purpose of promoting 
“better understanding between nations for the 
common good of humanity” . which is the 
theme of the picture. 

The youngsters were selected on personality and 
scholarship with finalists writing essays on the 
subject “What I would do if I had the power to 


make sure of peace in our time.” 
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premiere of the picture in a foreign city, were 
guests in private homes and were given a gala 
time generally. Newspaper photographers fol- 
lowed them around with resultant great publicity 
for the picture. 


You can adapt this contest to your opening by 
suggesting an exchange procedure (patterned 
after that used as described above) with adjoining 
towns which are playing the picture day-and-date 
with you, and enlisting sponsorship from your 
own local newspaper. 


Giant 2 


Great Alb 
M U S C rea on 


Promotion! Top Name Singles! 


The brilliant adaptation of the world-wide favorite, “Waltzing 
Matilda,” as the theme music for ‘“‘On the Beach” has now created a 
tremendous new interest in this famous song. In addition a new, rous- 
ing revivalist-type song, “There’s Still Time, Brother’ was written 
by Vance-Segal, inspired by the climactic scene in the picture. 
Virtually every important recording star and group has come forth 
with a rendition of these two numbers. Jimmy Dean on Columbia 
and Jimmy Rodgers on Roulette have already hit the top rung with 
their respective recordings of “There’s Still Time, Brother” and 
“Waltzing Matilda.” This wealth of musical support for your play- 
date should be channeled into one of the biggest music excitements 


your town ever saw. 


Start With A Week-Long Deejay Contest: 


Suggest to local deejay that the wealth of top-name recordings listed 
here offer a wonderful opportunity for a week-long contest in which he 
plays a different “On the Beach” record every hour for a stated period 
during the day or evening. Deejay offers prizes to listeners who identify 
the artists whose records he has played. Prizes could be promoted re- 
cordings by tieing in with local music shops. 


Follow Through With These Angles: 


e Work with music stores for newspaper ads, window and store displays 
featuring the available records, supplemented by your own and movie 
material for display. 


e Set up a juke box in your lobby and play several of the records con- 
tinuously. Be sure to note on a printed card that “Waltzing Matilda”’ is 
the “On the Beach” theme song. 


e Suggest to music stores that they play selected records continuously. 
e Feature the names of the recording artists prominently. 


e Plan a joint campaign with record shop operators, tieing in with book- 
sellers on a cross-display in windows . . . book-sellers display records 
with record shop credits, record shops display Signet Books with book- 
sellers credits. 


e Set up checkerboard display in lobby, using album covers and stills 
from the picture with list of single records and list of stores where 
records are available. 


e Use the cut-out display (see page 12) as a floor or window set-piece 
on which can be mounted the album covers and available singles. 


FREE U.A. ALBUM COVERS available in limited quantities 
[from United Artists Corp. 729 Seventh Ave., New York 19, N.Y. 


3 UNITED ARTISTS 
RECORDS 


UAL 3061 MONO 
UAS 6061 STEREO 


ROULETTE RECORDS 


R 25098 MONO 
SR 25098 STEREO 


Albums 


UA Records ...... “Themes 
From ‘On the Beach’ ” 
Roulette....Original Sound 
Track from 

“On the Beach” 


“Waltzing Matilda” 
Mercury ...... David Carrol 


Signature .... George Cates 
Decea ............ The 4 Aces 
DecGa ciseouscsisces: Burl Ives 
Decca 

Trapp Family Singers 
Dynasty ........ Ann Henry 


United Artists..Hollywood 
Studio Symphony Orch. 

Columbia 
Norman Luboff Choir 
Roulette....Jimmy Rodgers 
Epiciiisisccneevesee The Merrill 
Staton Choir 


“There's Still Time, 
Brother” 


Columbia ...... Jimmy Dean 
RCA-Victor..Bill Courtney 
Roulette............ 
Salvation Army New York 
Staff Band and Chorus 
United Artists 
Barrington Brass Band 
Signature ...... Don Cornell 


“On the Beach” 
Theme 


London 
Frank Chacksfield 
and His Orchestra 
Roulette .... The Playmates 


UNPARALLELED 
ACCLAIM FROM 
EVERY QUARTER! 


It would be impossible to include all the 

rave comments by important people who 

have seen ON THE BEACH. Here are se- 
lected quotes which you may find profi- 
table in planning your campaign: 

DR. ALBERT SCHWEITZER: “1 consider 
it of great importance that people 
by means of the film ‘On the Beach’ 
will be acquainted with the destiny 
of mankind should an atomic war 
take place.” 

CHRISTIAN SCIENCE MONITOR: “A 
jolting impact of dramatic force 

.an affecting and thought-stimu- 
lating film.” 

PHILIP NOEL BAKER, Member of Par- 
liament and Nobel Prize Winner 
for Peace, 1959: ‘‘ ‘On the Beach’ 
is a must for everyone. All think- 
ing men and women should make 
a point of seeing this film, and 
should persuade their friends and 
neighbors to see it, too.” 

BISHOP JAMES A. PIKE, Protestant 
Episcopal Church: “ ‘On the Beach’ 
is a religious epic that asks the 
ultimate question of life.” 

DR. LINUS PAULING, Nobel Prize Win- 
ner for Chemistry, 1954: “It may 
be that some years from now we 
may look back and say ‘On the 
Beach’ is the picture that saved 
the world.” 

SENATOR RICHARD NEUBERGER 
(Dem., Oregon): “Should help to 
stir all people everywhere, in and 
out of government, to work fer- 
vently for peace and understanding 
among nations.” 

BERTRAND RUSSELL AND LADY RUS- 

SELL (by cable): ‘Most impressive 
deeply moving experience. Great 
picture of world importance.” 

ANDRE MAUROIS, Member of the 
French Academy: “An excellent, 
exciting, terrifying and prodigious- 
ly original film.” 

ADLAI STEVENSON: “A moving, 
powerful film which deserves the 
widest possible audience, here and 
everywhere.” 

ALDOUS HUXLEY: “Stanley Kramer 
has made a picture that is at once 
socially important and artistically 
excellent. For both these reasons 
it deserves the widest possible audi- 
ence.” 


NEW YORK 
“DEEPLY MOVING! SPLEN- 
DIDLY DONE! THE GREAT 
MERIT OF THIS PICTURE, 
ASIDE FROM ITS ENTER- 
TAINING QUALITIES, IS 
THAT IT CARRIES A PAS- 
SIONATE CONVICTION!” 


—N.Y.Times 


ALL OVER THE WORLD! 


ROME gi 
"One of the most 
moving and touch- . 
ing pictures in 
years!” —Rome Paese 


TORONTO « 


“Belongs on Any 
List of The Best 
Movies of 19591!” 


—Toronto Telegram 


LONDON A. 
“MAGNIFICENT... 

MUST NOT BE 

MISSED!” 


—London Evening Standard 


The Jopanese! Royall Family 
the wemiere. 


TOKYO #4 
“An Unprecedented 
Event In Motion Pic- 


. ’ a 
ture History!” 7 va 
—Tokyo Mainichi “ fi 


CHICAGO sdimallin Day, 
“The Most Realistic = vi 

Drama Of Our 

Time! A Master- 

piece...Intellec- 

tually Devastating 

... Emotionally Ex- 


hausting!”’ 
—Chicago Daily News 


Released thru 


UNITED (TY aRTisTs 


THEATRE 


4 Cols. x 133 Linec—532 Lines (38 Inches) 


LOS ANGELES 

“ONE OF THE MOST IM- 
PORTANT PICTURES 
EVER MADE!” 


BERLIN tt 
“EXCELLENT! 
EXTRAORDI- 
NARY MOTION 
PICTURE!’ —serin8z 


MELBOURNE , 72 
“Tremendous Power 
And Impact...Leaves 


You Breathless!” 
—Melbourne Age 


Soviet film producer Mark Donskoy § 
at the Moscow opening. 


MOSCOW $16 
“A Great Success!” 


—Tass News Agency 


WASHINGTON we 


“Some Movies May Be Prop- 
erly Called Epics... Others 
Labeled Classics. There is 
A Category Of Monumental 
Movies. ‘On The Beach’ More 
Than Qualifies For All Three 
Superlative Distinctions.” 

—Washington Daily News 


JOHANNESBURG{* 


“SPLENDID... 
TREMENDOUS 
IMPACT 0” sohannesburg 


Sunday Times 
LIMA 


“One Of The Most 
Extraordinary 
Pictures That Has 


Ever Been Made!’’ 
—La Cronica, Lima 


Mat 403 


NEW YORK 


ACCLAIMS 
A WORLD-WIDE TRIUMPH 


\“The best picture of the year...beautifully made, remark- 
ably absorbing”, said the New York Times. “The best 
picture of the year...visually exciting”, said the New York 
Herald Tribune. If you never see another motion picture in 


your life, you must see“ON THE BEACH”’. 


2 Cols. x 44 Lines—88 Lines (6 Inches) Mat 242 


PHILADELPHIA 


ACCLAIMS 
A WORLD-WIDE TRIUMPH 


The Philadelphia Inquirer stated: ‘“There is not the slightest 
doubt that this is the most important motion picture ever 
produced and the most moving...it merits first claim on the 
years Academy Awards”. If you never see another motion 
picture in your life, you must see SON THE BEACH”. 


2 Cols. x 44 Lines—88 Lines (6 Inches) Mat 245 


CHICAGO 


ACCLAIMS 
A WORLD-WIDE TRIUMPH 


The Chicago Daily News called it “The most realistic drama 
of our time...a masterpiece...intellectually devastating and 
emotionally exhausting.” If you never see another motion 
picture in your life, you must see “ON THE BEACH’’. 


2 Cols. x 44 Lines—88 Lines (6 Inches) Mat 248 


ADVERTISING 


ACCLAIMS 
A WORLD-WIDE TRIUMPH 


“An unprecedented event in motion picture history”, were 


the words that came from Tokyo’s Mainichi. The Japan 
Times called it “shattering”. If you never see another mo- 
tion picture in your life, you must see“ON THE BEACH”. 


2 Cols. x 44 Lines—88 Lines (6 Inches) Mat 247 


LONDON 


ACCLAIMS 
A WORLD-WIDE TRIUMPH 


The London Evening Standard called it ‘‘magnificent”’ and 
went on to state that “it must not be missed’. The Reynolds 
News said it was “superbly done” and the Sunday Times 
called it “brilliant”. If you never see another motion picture 


in your life, you must see ““ON THE BEACH”’. 


2 Cols. x 44 Lines—88 Lines (6 Inches) Mat 246 


Here are more “world acclaim” teasers; others on b >» ‘a 
pages 5 and 8. Teasers can also be reprinted on cards 


or stickers for posting in stores and cn available posts. 
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EXPLOITATION 


LOCAL GIRLS HOSTESS CONTEST 


An idea from Lima! In their gala 
premiere they staged a search for a 
“Miss Universe” and a “Miss 
Lima.” These two girls acted as 
official “On the Beach” hostesses 
at the opening. Try this locally, 
with newspaper announcing selec- 
tion of local beauties as ‘Miss 
Universe” and “Miss Hometown.” 
They publish photos on opening day; girls receive promoted prizes 
which should include flowers. The girls could be introduced the 
evening before your opening on TV as part of a local program. 


Newspaper Sponsors 


THESE PHOTOS KEY 
YOUR CONTEST! 


"Unusual Photos Contest” 


Chicago's American 


Photo comfest a Snap 


in you operte x cmera ou may subi as many pleyAra Gane, Anany Pe 
a res as you wish, They can|kins, and Fred Astaire. 


UNUSUAL PHOTO? If you have one around the 
house, enter It in Chicago's American Most Unusual 
Picture contest. See story below. Picture above is 
from new movie “On the Beach,” which opens at 
State-Lake theater Dec, 17. 


Mail Us Those | =34= <n 
Peon US Sernt 8 Coe wee SE ealirctras ale, cramele woud be 2 fot ube on ee 
Unusual Photos 4 “ucteciens eee bide earcias Serene 


ACCLAIMS 
A WORLD-WIDE TRIUMPH 


“One of the most moving and touching pictures of recent 
years”, said Rome’s Paese. The Messaggero called it “a 
magnificent film” and the Corriere Sera reported, “Tremen- 


dous, turbulent, shaking”. If you never see another motion 
picture in your life, you must see “ON THE BEACH”. 


contest way 


y St 
ing on the back ey 

di the back of powerful new motion piclure,| No Return of Phetos 
fas an unusual sight. OS, 5 ‘On the Beach.” which opens 


Wu saw a 2 year old chil 
ink 


No photographs will bo re 


a 99 a4 \ jack 2 ies ec. aL the SlateLake the-|turned. Those submited. wil 
If you had a photo of that scene you could sul \ in BCE quallld os ora st ae The movie s based oe por of enca 
our Most Unusual Picture ara Re Se Tect 0 a ene une wil Shute's_sensational|n 
Let any unus poevet ccs” Gee portant atest, OPES aid OE wor i B ing to 1964-and|" Deadline for al entries is 
Cuicaco's Ascenicax is|a horse palling an Aimee 00 nasal \ this usc Sie ie period of a nuclear| saturday Dee. 8 
sponsorini ’ oT spout ee ns readers spite OO ew 2 7 [aon 204 eam dup thse 
ygraphs—p iro cht i qoxtest PON Vet, a ert \ 7 s ren $3 
that a 5 ure coe ie : \ ; 
Ww T um (2 ty opts \ | hich numbers among its cast|test. YOU may be one pot the 
‘This contest was inspired|ed on the tact ci ine Gey | 


rare as Gregory Peck|top winners! 
Blow up the cover of the Signet book mane e = as oo cesta saat by the Chicago American. 
(see page 10) to giant size. Letter Sesonne S aH ales staged two weeks. 
count-down statement as shown left. a 
| You change the number of days each 
day until you reach opening day 
when you replace the words “ONLY 
DAYS until” with the single 
word “NOW!” 


BUSINESS MEN HORSE ARC 
‘Unusual photos like this ean pay off for you. 


OTB-L-7B OTB-187 


tro best will each get a §50| Your name, address, and 
bond. phone number must be print. 


2 Cols. x 44 Lines—88 Lines (6 Inches) Mat 243 


These clippings show how it was done 
Contest 


In the movie there are|color pictures are acceptable 


Stage the contest this way: Cooperating newspaper announces the contest about two weeks in OTB-94 


OTB-92 


advance, offering prizes to those people submitting their own most unusual photos showing 


a a’ 


MELBOURNE 


human interest, beauty, excitement or comic values. Paper publishes one or more of the “On arheletillelahovelwereveclectaditrom 
the regular “On the Beach” set but 
you need not use them if you find 


others you prefer. 


the Beach” stills shown at the right and follows up by publishing most unusual picture selected 


daily. Here are the simple rules: Photos should be mailed in with name, address and identifi- 


HORSE-DRAWN AUTO BALLY 


In Stockholm and elsewhere this 
stunt, adapted from scene from 


cation of each photo on back of each picture. Winners to be announced on opening day in 
Order stills by number from 


newspaper and in your lobby. Also announce contest on your screen and in your lobby. Offer z 
Boe : y y y y National Screen Exchange. 


ACCLAIMS 


promoted gifts or cash prizes. If newspaper sponsorship is not feasible, contest can also be 


the picture, was a great attention- 
getter, hitting the newspapers in 
addition to causing quite a stir 
during the busy hours of the day 
and even‘neg. 


INVITE 


EDITORIALS 


The Herald-Tribune and N. Y. 


Herald caidilee Tribune 


“On the Beach” 
Is Blunt Reminder 


The motion picture “On the Beach” 
opened here last week to high praise 
from our critic and is now showing 
New York audiences how the end 
of the human race might come 
if it should be caused by radioactive 
poisoning of the atmosphere following 
® nuclear war. It herds us all to 
oblivion. 

Obviously this is no Christmas carol, 
but we believe with producer-director 
Kramer that “There {s no film on any 
subject which cannot be made,” pro- 
vided it is done in good taste (and 
the horror of “On the Beach” Is 
intellectual and emotional rather than 
physical). We do not believe that 
the events in “On the Beach” will 
ever happen but we also believe that 
they are even less likely to happen 
if every one is fully aware that they 
might, 

Here, in simplified screen action, 
4s the flinty possibility behind the 
hypnosis of words like “massive 
retaliation” and “calculated risk.” It is 
lurking there in the background, wait- 
ing for us to fail in our mission of 
peace on earth and good will toward 
men. Whether or not we dare to 
look at it, Mr. Kramer is to be con- 
gratulated for bringing it forward 
and taking its picture. 


Times were among seven news- 
Papers to comment editorially 
on “On the Beach.” Aim for 
this kind of action in your city 
by inviting newspaper publish- 
ers and editors to advance 
screening. Show them these 
editorials and other editorial 
and VIP comment found on 
page 6. 


A submarine veteran delivers 
print of “On the Beach” 

your Mayor or other celebri- 
ty. Get newspaper coverage. 
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staged in lobby or through local shopping center or department store. 


Schools, Women’s Clubs, Organizations Surefire Audience! 


SCHOOLS 


There is a wide interest in “On the Beach” 
among students and teachers in high schools 
and colleges. United Artists, in cooperation 
with “Seventeen” Magazine’s “Seventeen- 
At-School” promotion, has sent copies of a 
4-page brochure containing an analysis, a 
synopsis and scenes from the picture, to 
more than 10,000 schools and colleges 
throughout the country. 


Contact department heads of all schools to 
arrange for seminars or classroom discus- 
sions about the importance of the picture. 
Supply additional material, such as stills 
and publicity, where requested. Also set up 
a contest in which students write essays 
about the theme of “On the Beach.” 


Additional copies of the School Broch- 
ure will be sent FREE while the sup- 
plies last, on request to; Exploitation 
Dept., United Artists Corp., 729 7th 
Avenue, New York 19, N. Y. 


WOMEN'S CLUBS 


A special 25-minute 16mm featurette show- 
ing Producer-Director Stanley Kramer and 
the stars in behind-the-scenes action during 
production of “On the Beach,” has been 
made available for meeting programs of 
women’s clubs. Hundreds of women’s clubs 
have already requested this FREE fea- 
turette, offered through the Community Re- 


lations Department of the Motion Picture 
Association of America, Margaret Twyman, 
director. Contact local groups to suggest 
incorporating this excellent film program 
into their next meeting, with discussion to 
follow. Perhaps a newspaper critic, editor 
or theatre manager can be invited to act 
as program moderator. 


Order ““Women’s Club Featurette” 
from Exploitation Dep't, United Artists, 
729 7th Ave., New York, N. Y. 


ORGANIZATIONS 


There are local organizations which have 
a deep-rooted interest in the theme and 
content of “On the Beach.” One such group 
is the Committee For a Sane Nuclear Policy. 
Such organizations should see the picture 
and undoubtedly you can expect strong en- 
dorsements. But remember that “On the 
Beach” is purely an entertainment offering 
and is not to be allied to any special plead- 
ing. Be sure therefore that the cooperative 
effort of these groups be restricted to their 
own memberships. Other organizations such 
as educational, patriotic or civic groups 
without any special pleading may also be 
invited to advance screenings for comments 
and endorsements to be used throughout 
your campaign. Publications of such groups 
are valuable media for the story of your 
playdate. 


A WORLD-WIDE TRIUMPH 


The Melbourne Age called it ‘“‘a film of tremendous power 
and impact that leaves you breathless”. The Melbourne Sun 
said it was “one of the most striking films seen in recent 
years”. The Hobart Mercury said, “‘it is brilliantly acted and 
produced”. If you never see another motion picture in your 


life, you must see “ON THE BEACH”. 


2 Cols. x 44 Lines—88 Lines (6 Inches) Mat 252 


BERLIN 


ACCLAIMS 
A WORLD-WIDE TRIUMPH 


Berlin’s BZ called it “an excellent and extraordinary motion 
picture,” joining the enormous praise around the world for 
this outstanding picture. If you never see another motion 
picture in your life, you must se “ON THE BEACH”. 


2 Cols. x 44 Lines—88 Lines (6 Inches) Mat 249 


THIS AD AND ALTERNATE INSERTS 


AVAILABLE ON ONE COMPLETE MAT) §B 


thea MOSCOW ‘A creat successr 


—Tass News Agency 


THEBEACH 


eG ; eS 
“One of the most moving and 
Re, touching pictures!’ —— Rome Paese 
eee on any list | AND TORONTO 
best movies!’’— Toronto Telegram * 
AND. LONDON 2222") te JOHANNESBURG “Stue\nractenes 
ee missed!’’— London Evening Standard DOUS IMPACT!” -ecrer7e3%2 
“MAGNIFICENT...MUST 
“UNPRECEDENTED!” AN D TOKYO WG [ ND N ¥ 
ie = Tokyo Mainichi co 7 d p A d IN NOT BE MISSED! conven 
: | “Tremendous Power And Impact... 
AN N) the BERLI Ke fas cea wo | -ez~ MELBOURNE Leaves You Breathless!” — seooume Age 
| “A Great Success!” | AND aha MOSCOW 
“One of the most extraordinary pic- 
AN D | L| MA tures as been ea Ceti 
AND.” MELBOURNE 


IS ‘A MILESTONE!” 


From the editorial page of the N.Y. Times 


q INSERT ANY 
FOREIGN CITY 
AND COMPANION 
REVIEW! 


“Deeply moving! Splendidly done! The 
great merit of this picture, aside from its 
entertaining qualities, is that it carries a 
passionate conviction!’ —N.Y. Times 


ASTOCKHOLM Rett ee 


q INSERT ANY 
AMERICAN CITY 


| , AND COMPANION 
Sh 0 « » ser REVIEW! 
i 1B STOCKHOLM Sa W& TORONTO sisnctcrsscet GREGORY PECK-AVA GARDNER 
_mecterpiece!” | AND.u CHICAGO FRED ASTAIRE- ANTHONY PERKINS 
AND=.LOS ANGELES ‘su::") ssistaicarerteraes ee ee 
ssc ANDANASHINGTON DC, | NALLIMIA Sistecar THEATRE 
“BEST OF YEAR!” | “ONE OF THE MOST MOV- 
mae IN oa ROME PICTURES IN YEARS!” 3 Cols. x 95 Lines—285 Lines—(20!/) Inches) Mat 342 
pas ale Oe wee 


HOW TO PREPARE THIS AD! 


This Ad (Mat 342) or its 2-column version 
(Mat 240) has been used with tremendous ef- 


j “An Unprecedented Event In 
iN 4 Motion Picture History!” — roto 
“EXCELLENT! EXTRAORDINA- 
IN oth RY MOTION PICTURE!” - 2 
THIS AD 
| ilabl 
mt AND sald GHICAGO 


Order 
MAT 240 


(2:cols. x 62 lines—"| “The most realistic drama of our time! 
|24lines—9inches) | A Masterplece...intellectually de- 


vastating...emotionally exhausting!"’ 
— Chicago Dai.y News 


GREGORY AVA 


PECK GARDNER 


FRED ANTHONY 


/| ASTAIRE PERKINS 
gee 


ano LOS ANGELES 


“ONE OF THE MOST IMPORTANT in the global acclaim imparted by the pairing 
PICTURES EVER MADE! ei Cees of American and world-wide cities. The inserts 


provided on the mat make it possible for you 
4. WASHINGTON, D.C. 


“Some Movies May Be Properly Called Epics... 
Others Labeled Classics. There Is A Category Of 
Monumental Movies. ‘On The Beach’ More Than : 
Qualifies For Ail Three Superlative Distinctions!” opening. 


— Washing‘on Daily News 
ashing “ly @ SO Oese 4590) 10-2 EDE 3 aie BOLIESTEHIT NS FRAT IRS 27 


fect in the New York campaign. Its impact lies 


to pair any two cities with their respective re- 
views, such as Moscow and Washington, Los 


Angeles and Tokyo, Stockholm and Chicago. 


Same ad can be repeated with different cities 


invodcig on different days. Use both as advance cam- 


DONNA ANDERSON 


Screenplay by JOHN PAXTON - From the novel by NEVIL SHUTE 
Produced and Directed by STANLEY KRAMER ~ Released thru UNITED [EJ ARTISTS 


paign and current, adding local reviews after 


Inserts Included! 


Vola & Aw in le 
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2 Col. x 175 Lines—350 Lines (25 Inches) Mat 262 


RADIOITV e NATIONAL PROMOTIONS 


USE BIG RADIO/TV FOR BIGGEST STORY OF OUR TIME! 


ASTARE PERKINS 


= Cy 


Style “A” 


TV TELOP OR SLIDE 


FREE AATHORY. 


BIGGEST ASW PRINS. op 
a ae < PICTURE 
OF OUR “SiBkach OF THE 


SReBORY AR Er : 
THE PEIK GARDNER f) 


G 
ih, Ns 
TEL YEAR I“ 


AY Tess 


YOUR THEATRE - STARTING DATE 


Style “’B”’ 


These visual announcements come in two forms: 1. A glass 


slide. 2. A “Telop” print. Check with TV station for form 


they prefer before ordering. Style “A” 


is to be used for 


regular 20-second announcement. Style “B” is to be used for 


station break announcement 


without extra charge. 


. Call letters will be included 


SENSATIONAL 
FREE RADIO SPOTS 


This double-faced record contains everything you 
need to bring home to your fans the tremendous im- 
portance of “On the Beach” as an entertainment, as 
a dramatic spectacle, as a motion picture they will 
never forget! It carries the message of the world- 
wide triumph of “On the Beach” as well as some of 
the highlights of this remarkably moving film which 
has been hailed “the best picture of the year”! 

Side ONE contains special 1-minute spots relating 
to the background of the picture with sound track 
music, narration and sound effects. Side TWO con- 
tains four 10-second spots, four 20-second spots and 
three 30-second spots covering the same general 


SUSKI SPOTS! 


SPECIAL WORLD-WIDE 
REVIEW RECORD: 


Includes 1-minute, 30-second, 20-second and 10- 


FREE 
TV SPOTS 


Highlights from the pic- 


second spots with music and narrative in addition 
to reviews from people and publications all over the 


world. 


ture in 16mm ready to 
run. Includes a 1-minute 
20-second 


FREE 5-MINUTE 


trailer, two 


Fred Astaire Dance Studios 
WALTZING is WONDERFUL 


Enjoy 
“WALTZING MATILDA” 
Theme Music of 
Stanley Kramer's 


“ON THE BEACH” 


starring 


GREGORY PECK: AVA GARDNER 


FRED ASTAIRE- ANTHONY PERKINS 


Introducing DONNA ANDERSON 


Enjoy WALTZ LESSONS 
at FRED ASTAIRE’S 


Theatre 


FOR FREE LESSON! 


AUDIO: ine 2a dhe I ihn, 1B s hear 
PRICES: ies ie - : selling as the longer spots above. Be sure to hear STAR INTERVIEWS ae 
‘ ioetpicee har sode: life eas these hard-selling commercials before planning your spots and two 10-second TE asTAIREWAY TO FUN ano POPULA™ 
$5.00 without theatre must see “On the Beach” campaign. Aim for best time on the air including spots, each a separate unit i 
imprint. starring Gregory Peck, Ava deejays and women’s programs. This double-faced platter contains interviews with ‘ Astaire 
Gardner, Fred Astaire and An- Le Gitee Beal au eod Sitar : All allow plenty of time 
$6.00 with theatre thony Perkins. Opening sim- star Gregory Feck an roducer Stanley Kramer on 
imprint py eee are ees FREE LOBBY RECORD: one side and interviews with stars Fred Astaire and for local tag ending on DANCE STUDIOS 


has scored a wonderful world- 

$2.00 for each additional wide triumph. The extra- 
p ordinary reviews drew extra- 
slide or telop. ordinary crowds all over the 
world. In New York the New 
York Times proclaimed it 
“the best picture of the year.” 
See it at the Bijou, opening 


Anthony Perkins on the other. Each interview gives 


Strong selling double-faced audio trailer designed theatre slide. 


for use over your house p.a. system on continuous 
45-rpm_ record-changer. Contains music, narrative 
and sound effects. 


Everybody’s dancing to the tune of “Waltzing Matilda,” theme music 
from “On the Beach” and the Fred Astaire Dance Studios, with 
branches everywhere, are featuring this popular waltz tune in con- 
tests along with waltz instructions. They have made this ad mat 
available to their local branches and suggest you contact the branch 
in your town for tie-in advertising. Also tie-in the Astaire Studios 


you interesting personal sidelights during the mak- 
ing of the picture. Offer to disc jockeys, news com- 


Si 5 eae Se) 


a andoint Tia Hones 
NOTE: theatre copyraddcdiloc= mentators and informal radio shows 


ally can be done only on the 
telop print. 


OM ocaonas “On the Beach” ° oiieete: . : ° ° . 
so dhe biggeseustonrtobioar TV spots and radio transcriptions described here will be shipped FREE while the supplies last. promotion with their overall dance promotion and the many “Waltz. 
Cider directascam: time!” ing Matilda” records now available (See page 6). 


Write: Exploitation Dept., United Artists Corp., 729 Seventh Avenue, New York 19, N. Y. 
QQ TITLE CARD CO., 247 W. 46 St., New York, N.Y. | 


SIGNET BOOKS | TOY ATOMIC 


— The greatest promotion in the history of the New American Library, largest SU BMARI N E 


paper-back publisher in America, backs up this Signet movie edition of 
“ON THE BEACH.” Never before has there been such an all-embracing 
line-up of selling aids (pictured and described left). F. W. Woolworth & 
Co., S. H. Kress & Co., J. J. Newberry Co., G. C. Murphy Co., Neisner 
Brothers, Inc., Grant’s, Lamston’s, Kresge, H. L. Green Co., and other large 
chains have expressed their desire to cooperate with theatres on their “On 
the Beach” playdates. Drug Stores, department stores, book stores and 
newsstands in every city and town will display the book in special racks 
supplied. All selling aids carry picture credits prominently displayed. In 
addition, New American Library is placing newspaper ads in key cities to 
give this promotion an extra push. 


THEY WILL ALSO WORK WITH YOU THESE WAYS: 


1. They will offer to distribute introductory guest lesson certi- 
ficates in your theatre. 

2. They will arrange ‘“Waltzing Matilda’’ contests and help 
you select a local dance team to plug the picture and the dance. 
3. Give them plenty of display material such as stills, 1-sheets, which 
they will mount on their own bulletin boards. 


The Fred Astaire Studios have supplied all their branches with special 
publicity material for local planting. Work with them in advance and 
ome during your run. 

For further details and local Fred Astaire Studio address write to 
Mr. Rutgers Neilson, Fred Astaire Studios, 230 Park Avenue, New 
Wo’, IN, WW. 


KENTUCKY CLUB TOBACCO 


This full-page full color ad star- 


SUBMARINE TORPEOD TOY 


STARLET HARMEN 


ke Felach 


proe 
ie aay 


ROGN ST YOUR LATSL THEATER 


$9160 wai 


Caredeney: 9H KORURRCE 


HERE’S WHAT YOU CAN DO: 


e@ Work with local retail outlets for prominent display of the book, together with 
stills from the picture in windows. The Wayne Miller photos (see page 12) have 
proved especially effective for such displays. 


This new Hasbro toy submarine is sold ant Cac oagleces will gS 
credits appears in Sports Illustrat- 
ed, New Yorker, True, Playboy, 
Outdoor Life, Sports Afield, Field 
and Stream and Argosy magazines 

. reaching more than 9,000,000 


men, young and old, all over the 


in chain stores, toy stores and wherever 


e Offer free copies of the book as prizes in connection with any contests you may toys are sold throughout the country. 
; : arrange. (Work with local New American Library fieldmen for cooperation. See 3 ' Sack 

hoe : : : : ; ncte below for address information) . This 22x28 window poster is in the 
This display of selling helps includes the following items: 


Reprint of N. Y. Times Movie Ad. 
30 x 20 Window Display 

Dealer Bulletin 

Window Streamer 

. Chain Store Poster 


e Be sure to work in advance with local distributors for best possible display of 
the varied special selling material supplied by publisher. 


hands of all dealers. Work with local 
6. Display Carton 

7. Playdate Bulletin 

8. Counter Card 

9. Rack Card 

10. and 11. Wholesaler Brochures 


@ Print bookmarks locally using 1-column movie ad on cne side with book and outlets for special window and store 


movie review quotes on the other side. Booksellers distribute over counters and 


nation. W. a 
tirkugh (hep aesilings n ork with local tobacco 


displays together with scene stills and 


VPwN= 


; sellers for wi y is- 
e Publicize the book on your screen and in your lobby, giving credit to cooperating theatre credits. Try to promote small ers for window and store dis 


stores. Set up book-stall in your lobby for sale of the bock with cooperation of local 
retail outlet. 


For further information and address of local Signet promotion man write to: 
Hal Robinson c/o Independent News Co. 
575 Lexington Ave., New York 21, N. Y. 


number of subs for special matinee prizes DEVENS oper Gi dno ee he 
scene stills and your theatre credits. 


© Suggest display of the book and counter cards to schools and libraries. for youngsters. 
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SPECIAL ACCESSORIES 


TABLOID HERALD SELLS WORLD-WIDE TRIUMPH! 


IF YOU NEVER 
SEE ANOTHER 
MOTION PICTURE 
IN YOUR LIFE 
YOU MUST SEE 


ON THE 
BEACH 


COVER 11 x 17 


@ 


AF YOU NEVER SEE ANOTHER 


MOTION PICTURE IN YOUR LIFE 
YOU MUST SEE ON THE BEACH 


TERRE ACE TEER ET TET TTUCT TE CTR ET FEST ECT ER 


SILK MARQUEE BANNER 


Put this up weeks ahead. Ready to hang with grommets. 
Fluorescent satin with fringe at bottom. 10 feet long x 24” 
wide. $15.00 each. 


eis PECK’ GARDNER 
OF THE YEAR!”, ASTAIRE: ‘PERKINS {J 


My — N.Y. Times aff 


| WORLD-WIDE) 
\TRIUMPH! 


bm Html 


I 
DE LUXE SECTIONAL VALANCE 


Use in lobby in advance and under marquee during run. 
Order any length yon need at 


$1.50 per running foot. 

‘BEST PICTURE |MgseuSkcznulenl-ng)| THE BIGGEST 
OF THE YEAR! cate] = STORY OF 
= N.Y. Times OUR TIME! 


Wut bisicn 
SPECIAL 3-PIECE STREAMER 


15-feet long in 3 separate pieces strung together. 


$12.50 


Complete streamer. . . 
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Distribute in lobby, on 
street, through merchants’ 
cooperation. 


There will be a folding charge of 
$1.25 per 1000 reg ardless of 
amount ordered. 


All prices are quoted F.O.B. 
Cato, N. Y. Check or money order 
must accompany order. Please 
advise how to ship. If shipped 
parcel post, charge will be billed 
separately. 
PRICES: 
UNIMPRINTED 


HERALDS 


$10.00 per M 


IMPRINTED 
HERALDS 


4 OOO Gs..eerees ae 
Additional Ms 
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Rl FORTS 
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tik RRS 


Order only from: 


CATO SHOW PRINTING CO., 
CATO, N.Y. 
Phone: TRemont 8-0861 


Seas Pisters: 
History! 


x 


THE BIGGEST STORY 
OF OUR TIME! mmm 


AUTO BUMPER STRIP 


Make every car and truck a roving billboard. Each is 26 
inches long x 4% inches wide. 
$1.00 each. Minimum order: 


15 strips. 


WEATHERED LINK LETTERS 


Any message made up with your copy, ready to hang. 
Mounted on 60-foot rope ties, top and bottom: Each letter 
is 12” x 19” in size 85c per letter. Minimum order $8.50. 


MULTICOLORED COTTON 
PENNANTS 


Approximately 40 feet long. String of 12, 
20 x 30 inches in size. Can be laundered for reuse. $3.75 
per string. $39.00 for 12 strings. 


each pennant 
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ae 
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“A Great Senness | 


“BEST PICTURE 


OF THE YEAR!” 


- N.Y. Times 
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9’ x 12’ FLAG 


a 
Hang on staff, against wall or inside USHERS 
your lobby. F BADGE » 
Single-faced ..............0.08 $47.50 Saeaacee bial to wear ig 
Double-faced ..................006 75.00 Only 40c each. 
ee ee oe eee oe ea ‘ 
Order from: 


| 

I NATIONAL FLAG AND DISPLAY CO. 

| 43 West 21 Street, New York 10, N- Y. Tel: ORegon 5-5230 
I In Canada represented by 

THEATRE POSTER SERVICE 


250 Victoria Street, Toronto, Ontario 


INSIDE SPREAD 17 x 22 (BACK PAGE BLANK FOR MERCHANT’S AD OR THEATRE IMPRINT) 


Flag! Banners! Valance ore For That Gala Look! | 5-FOot CUT-OUT STANDEE! 
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When ordering please state playdate. 


Order direct from: 


IDEAL PHOTOGRAPHIC CORP. 


160 WEST 46TH STREET, NEW YORK, N. Y. 


Special Set Of Exhibition Photos! 


World-famous photograph- 


# er Wayne Miller shot this 


magnificent set of off-stage 
scenes during the produc- 
tion of “On the Beach.” 
They are now available to 
you as a set of bleed prints 
approximately 8 x 10 inch- 
es in size, including photo- 
caption. When displayed in 


- New York and in other 


world-wide premiere cities 


sige they attracted tremendous 


-. attention. 


Photo shows “On the Beach” 
window display at Heine- 
mann’s, English book pub- 
lishers, in Mayfair, London 
using the Wayne Miller 
photos as the basis of window 
display which provided a 
striking attention-getter for 
thousands of people daily. 


Photographic cut-out 
attention-getter, mounted, 
in black-and-white or 
color. For lobby display 
weeks in advance .. . 
and most important, adapt 
this cut-out for music 
store windows or floors, 
using albums, singles and 
scene stills to create set- 


piece effect. 


40 x 60 Black and White 


40 x 60 in Color.... $14.00 


WINNER OF Scr 
PARENTS’ MAG. vt SS Bench 


Medal Award ~ 


$9.00 a 


Set them up in 
your lobby, in department 
store windows, book store 
windows, and in _ photo 


shops. 


Available as Set of 12 Ex- 
hibition Prints for $3.00 
at your National Screen 
Exchange. 


PARENTS’ MAGAZINE 
“EXTRAORDINARY 
ACHIEVEMENT” 


AWARD 


X 


for Extraordinary 
AGHAON EE ! 


If you. never see anoth tion 
in your life you must see "ON THE BEAC 


n picture, 


Add $2.00 for easel. 


FREE 1-SHEET 


Gives you an important extra 


in your appeal for family pa- 


tronage. 
schools, libraries. 


Order from: Exploitation Dept., United 
Artists Corp., 729 - 7th Avenue, New 


Display in lobby, 


York 19, N. Y. 
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PUBLICITY MATERIAL 
Stanley Kramer's ‘On The Beach, 
Era’s Most Important Film, To Open Here 


(Advance Production Feature) 
Stanley Kramer’s “On the Beach,” opening on........ at the ........ Theatre through United Artists 
release, has been called “the biggest story of our time.” 
Kramer, dedicated to the belief that this is a solemnly hard truth, arranged an unprecedented premiere for 
the film, a story about the survivors of an atomic disaster. It had its world premiere simultaneously in major 
cities on all seven continents. 


This unprecedented multiple global showing was devised 
by Kramer because of the stark urgency of the picture, the 
quality referred to by the book critics who, in reviewing the 
sensational Shute novel, spoke of it as “the most important and 


dramatic story of this era.” 

An adaptation of Nevil Shute’s 
sensational best-selling novel, “On 
the Beach” stars Gregory Peck, 
Ava Gardner, Fred Astaire 
and Anthony Perkins, and intro- 
duces, in her movie debut, lovely 
19-year-old Donna Anderson. The 
strong supporting cast is headed 
by John Tate, Lola Brooks, Guy 
Doleman, John Meillon and Harp 
McGuire. 

Stanley Kramer produced and 
directed “On the Beach” from a 
screenplay by John Paxton. Giusep- 
pe Rotunno, the prize-winning 
Italian cameraman, was chief cine- 
matographer, and the musical score 
was composed and conducted by 
Ernest Gold. The picture was filmed 
in its entirety on location in Austra- 
lia, on sites precisely corresponding 
to those used in the Shute novel. 

In the case of “On the Beach,” 
the customary “This film could not 
have been made without the co- 
operation of . . . ” was consider- 
ably more than a formality. It 
could not have been made without 
the all-out cooperation of Australi- 
an Commonwealth officials, who 
were unstintingly generous in their 
assistance to the movie troupe. 

One of the most unusual—and 
terrifying — sequences ever filmed 
was an auto race in which all of 
the participants, doomed to a lin- 
gering death, throw caution to the 
winds, take impossible gambles in 
their lethal vehicles, and actually 
court disas’er. 

This weird suicidal speed con- 
test in “On the Beach” contained 
16 grinding, flaming smashups, and 
innumerable skids, spinouts, colli- 
sions and frightening near-misses— 
all of it executed by Hollywood’s 


for the role of Moira in “Oa the 
Beach” also occasioned some com- 
ment. The part, that of a high- 
strung Australian girl, called for 
exquisite interpretation rather than 
glamor. 

“T chose Ava, glamor or no 
glamor,” Kramer says, “because I 
was convinced she could do a 
bang-up job. I think—glamor to 
one side—that she’s first-class. And 
I think that, in ‘On the Beach,’ she 
has delivered a performance that 
must be measured against the per- 
formance of an actress of the rank 
of Anna Magnani.” 

While other young actors have 
adopted a uniform standard of 
non-conformity, Tony Perkins con- 
tinues to swim against the tide, not 
caring whether he conforms or 
doesn’t conform — which, in the 
last analysis, is a true definition 
of the non-conformist. Tony is the 
single most important young star 
of the stage and screen. He plays 
his tenth film role, as Peter Holmes, 
a young and bedeviled Australian 
naval officer, in “On the Beach.” 

Donna Anderson makes her 
screen bow in “On the Beach” as 
the young wife of Perkins. A nine- 
teen-year-old beauty, Donna has 
been training for her debut under 
Kramer’s tutelage for the past four 
vears. She was initially discovered 
by the producer as a teen-age ballet 
student. 


a 


Still OTB-187 


to date, “On the Beach,” will open 


Mat 2E 
Producer-Director Stanley Kramer, whose most important picture 


at the 


sebeaegen musctsaatiecet ene Theatre through United Artists release, is seen 
against the background of a deserted San Francisco which has 
been wiped out by an “atomic attack.” 


U.S. Atomic Submarine 
Copied for ‘On The Beach’ 


(Production Feature) 


High off the beach in the un- 
likely locale of the Royal Agri- 
cultural Showgrounds at Mel- 


OFFICIAL BILLING 
GREGORY PECK* — AVA GARDNER* 


100% 


FRED ASTAIRE** — ANTHONY PERKINS** 


bourne, producer-director Stanley 
Kramer and his movie aides repro- 
duced the interior of the newest 
U. S. atomic submarine, the Sargo, 
as a major setting for “On the 


Beach,” which will open ...... at 
thejeeee-pe ser ae Theatre through 
United Artists release. 

The picture, based on Nevil 
Shute’s best-selling novel stars 


Gregory Peck, Ava Gardner, Fred 


‘On The Beach’ Tributes 
Pour In From All Points 


(Premiere Feature) 


Following Stanley Kramer’s 
global premiere in 18 major cities 
on all seven continents “On the 
Beach ” received tributes from all 
over the world. 


Overseas newspaper reviews and 
leaders of world opinion hailed 
the United Artists release as a 
universally important and power- 
ful drama. The picture is now 
playing at the ...... Theatre. 

In an AP story, filed from Mos- 
cow, Tass, the official Soviet news 
agency, called the film “a great 
success.” Declared Tass: “The 
film relates a story which never 
occurred and must never occur.” 
Gregory Peck, one of the film’s 
stars, hosted the Moscow opening 
of “On the Beach,” the first Rus- 
sian premiere of an American mo- 
tion picture. 


The film drew high praise from 
Lord Atlee, who called it a “very 
impressive and very moving ex- 
perience.” 

Typical of the critical acclaim 
accorded the film is the review ap- 
pearing in the London Evening 
News describing “On the Beach” 
as “one of the most moving and 
powerful films of this or any other 
year.” The review in the Evening 
Standard called it “a film that 
should not be missed.” 

In Rome, Ava Gardner, starred 
in the movie with Gregory Peck, 
Fred Astaire, Anthony Perkins and 


Donna Anderson, received a stand- 
ing ovation at the Fiamma Thea- 
tre from Italian President Gronchi, 
ministers of the Republic and 
other high dignitaries attending 
the glittering event. 


In Stockholm, “On the Beach” 
was enthusiastically received by a 
premiere audience that included 
the King of Sweden, ambassadors, 
ministers, the Lord Mayor Goy- 
ernor and the President of the 
Town Councillor. 


In Zurich Mayor Landolts de- 
livered a speech commending Stan- 
ley Kramer and United Artists for 
an “outstanding achievement” fol- 
lowing what was termed by the 
local press “the most exclusive and 
elegant” premiere of a film in that 
city’s history. 

The Berlin opening at the Kur- 
bel Theatre, hosted by Mayor Willy 
Brandt under the sponsorship of 
the German Red Cross, drew a 
standing ovation from a distin- 
guished audience, including high 
government officials and members 
of the Allied Forces. Mayor 
Brandt’s speech lauded producer 
Kramer for giving the world a film 
“it so desperately needed.” 

In Paris, Sir Gladwyn Jebb, 
British Ambassador, headed a dis- 
tinguished group of 41 ambassa- 
dors and many other diplomatic 
officials at the gala French launch- 
ing. 


SYNOPSIS OF 


THE BIGGEST STORY OF OUR TIME 


On a January morning in 1964, the U. S. atomic submarine Sawfish commanded by Dwight Towers 
(Gregory Peck) puts into Melbourne, which has five more months to survive nuclear war that has 


wiped out the northern hemisphere. 


The Sawfish is assigned to voyage north to test the theory that diminution of radioactivity may 


enable Australia to survive. 


Lt. Peter Holmes (Anthony Perkins) is posted as Australian liaison officer aboard the Sawfish; 
Julian Osborne (Fred Astaire), nuclear physicist, is assigned as scientific aide. 


Peter and Mary Holmes (Donna Anderson) entertain Dwight at a party where his "date" is Moira 
Davidson (Ava Gardner), high-strung, hard-drinking Australian girl. The party breaks up when Julian 
makes Mary hysterical, by pointing out that all present are doomed. Mary will not give up hope of 
survival and will not discuss it, even when Peter tries to prepare her for the end, if it should come 


before his return. 


Dwight persists in the fantasy that his wife and two children, who perished in the war, are still 
alive. He rejects Moira's effort to take his wife's place. She tries to revive an old affair with Julian 


but he fancies his new “love''—a Farrari racing car. 


On the Sawfish at sea off Pt. Barrow, Julian's radiation readings disprove the theory that fallout 
may be waning and Australia may be spared. The submarine party finds San Francisco to be a dead 
city, and garbled radio signals from San Diego are discovered to be of accidental origin. 


Returning to Australia, Dwight is reunited with Moira on her father's farm. They witness Julian's 
victory in the Grand Prix, a suicidal auto race marred by many fatal crashes. Afterward, on a ‘quiet’ 
weekend at a crowded mountain fishing resort, Dwight and Moira are beset by noisy companions but 


find that they are deeply in love. 


When radioactivity begins to attack Dwight's crew, the men vote to take the Sawfish "home," and 


he must say goodbye to Moira. 


On a square in Melbourne, a huge crowd gathers for a Salvation Army meeting. 


At his garage, 


Julian closes the doors, sits at the wheel of his beloved Ferrari, and guns the engine wide open. At 
the Holmes house, Mary finally accepts reality and the young couple, more in love than ever, is ready 


to face the end together. 


Moira watches alone on a headland as the Sawfish submerges at sea . 


. . Melbourne's streets are 


empty and on the square there is no sign of life or movement except for a banner blowing in the 


wind. It says, There Is Still Time, Brother." 


THE CAST 


Dwight Towers Gregory Peck 


Moira Davidson Ava Gardner 


Julian Osborn Fred Astaire 


Peter Holmes Anthony Perkins 


Mary Holmes Donna Anderson 


Fartel: 28.2528) as. nee ere eee Guy Doleman 


.. John Meillon 


(Not for Publication) 


RUNNING TIME: 2 HOURS, 13 MINUTES 


PRODUCTION STAFF 


Stanley Kramer 
John Paxton 
Nevil Shute 

Production Design Rudolph Sternad 

Photographed by ...... Giuseppe Rotunno 

Miss Gardner's wardrobe by 


Fontana Sisters—Rome 
Ernest Gold 


Fernando Carrere 


Producer-Director 
Screenplay by 
From the novel by 


Music by 

Art Director .... 

Production Manager Clem Beauchamp 
Ivan Volkman 


Vice-Admiral 


Assistant Director 
Technical Advisor 


most intrepid stunt men at speeds 100% Astaire, Anthony Perkins and Don- H Neen Charles A. Lockwood, U.S.N. (Ret.) 
i s i farrecer ea, cGuire 
ceiipeasppreniae targa Cereal espesuicd bk ; ae ee 
Pp g j : escribed by Kramer as a re- WwW 18, : s-Smith 
the bloody and frenzied race scene, Stanley Kramer's Production of 33 1/3% mari able mevamploneiensineccine Ken Wayne i +. Comm re A. Norris-Smi 
and before shooting was finished, "ON THE BEACH" 100% skill by motion picture designers Richard Meikle Gil rogEcitorgee teers Frederic Knudtson, A.C.E. 
three of them had been destroyed 9 and special effects men, the sub- : Sound Engineer Hans Wetzel 
by careening cars. introducing DONNA ANDERSON 66 2/3% marine set was planned and built Ackerman Joe McCormick Camera Operator Ross Wood 
K ted in Hollywood f ay hone P 
Ya 5) v atl 5 2 . 
hae owe A act ae 2 Screenplay by John Paxton 25% ee sa ae Radalah Davidson Lou Vernon Sound Effects ... Walter Elliott 
2 5 ss-casting ——casting : s . a 
deliberately against type—exceeded From the novel by Nevil Shute 25%  Sternad and art director Fernando Froude Basil. Buller-Murphy Special Effects sc: se gee ResZavitz 


Auto Race Photography 
Wardrobe 


Daniel Fapp, A.S.C. 
Pens eres toss Joe King 
John O'Gorman, Frank Prehoda 

HlaineStylistes. Aah. See ane. . Jane Shugrue 
Song ‘Waltzing Matilda''—Music......Marie Cowan 


even his own customary reach when 
he signed Fred Astaire for his first 
serious, straight acting role as 
Julian Osborne, an atomic scientist. 
Astaire, for the past twenty-five 
years the world’s top dancing star, 


Produced and Directed by Stanley Kramer 25% 
Released through United Artists 25% 


* The names of Gregory Peck and Ava Gardner must be on the same line by themselves. 
The type face shall be the same height, width and prominnce as that of the largest and 
most prominent type used for the title. If the likeness of any person is used, then the 
artists’ likeness shall also be used and the same shall be as large and as prominent 
(including the artists’ faces). 


Carrere were permitted to photo- 
graph the interior of the Sargo at 
San Francisco harbor, and to take 
measurements of all fittings. 
Apart from certain modifications 
to allow free camera movement, and 


Paddy Moran 


Kevin Brennan 


Still OTB-110 
Ava Gardner and Gregory Peck fall in love at a futile point in 


Mat 2B 
John Casson 
history—when the world is about to perish from radiation fallout. 


was stunned by the offer. ** Anthony Perkins must appear on the same line with and following Fred Astaire. The excepting classified sections, the  ,, * = _ 5 Grant Taylor A. B. Paterson 
Not exactly casting against type type face shall be the same height, width and prominence as that of the largest and set was an exact scale duplicate of On the Beach, a Stanley Kramer production, will open..... o:b 

2 5 ae ae 2 most prominent type used for the title. = " = h h Uni Arti s 

Kramer’s choice of Ava Gardner , the Sargo. at the.c.)6. e000 Theatre throug nited Artists release. 
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| BEST PICTURE 
| OF THE YEAR! 
The great merit 
| of this picture, 
aside from its 
entertaining qualities, 
is that it carries a 
passionate conviction!” 
— New York Jimes 


“Splendid... 


Tremendous Impact!” 


— Johannesburg 
Sunday Times 
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“BEST PICTURE OF THE YEAR! BEAUTIFULLY A ..ONE OF THE MOST MOVING AND 
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PUBLICITY MATERIAL 
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Mat 3B 


Shown above are some of the scenes and important characters in Stanley Kramer’s shattering 


film ‘‘On the Beach,” a United Artists release slated to open ... 


te at thes.) cy0 Theatre. 


This story of a world doomed to radiation extinction stars Gregory Peck, Ava Gardner, Fred 


Astaire (in a dramatic role), Anthony Perkins, and introduces Donna Anderson. It was filmed 


on location in Australia. 


Fred Astaire Goes Dramatic! 


Fred Astaire, “Mr. Dancer” him- 
self, a dramatic performer? 

Hollywood and the movie indus- 
try couldn’t have concocted a sharp- 
er contradiction. But it does in 
Fred Astaire’s latest role as a 
serious and studious expert in the 
field of nuclear science in Stanley 
Kramer’s “On the Beach,” in which 
he is co-starred with Gregory Peck, 
Ava Gardner and Anthony Per- 
kins and in which Donna Anderson 
is introduced. 

This bit of off-beat casting, as it 
is called in the movie world, is not 
as unusual as it sounds. Fred As- 
taire is following a Hollywood 
tradition, and is the latest of a 
long and honorable series of star 
performers who made the transition 
from dancing to emoting, from ter- 
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(Fred Astaire Feature) 


pischore to the world of drama. 

Jim Cagney was a vaudeville 
‘hoofer’ and ‘fill-in’ man in 1924. 
A few years later he was dancing 
and playing in comic skits and a 
member of the male chorus line in 
several Broadway musicals. In 1931 
he got his first movie role in “Door- 
way to Hell,” billed in those days 
as an “All-Talkie.” 

But even before Cagney and in 
the Silent Era of Films, dancing 
proved to be the first step in the 
long, arduous career to dramatic 
acting. Take Rudolph Valentino, for 
example, who was a dancing in- 
structor and professional partner; 
then played bit dancing roles in 
silent movies. 

Bob Cummings, star of his own 
TV show, isn’t ordinarily thought 


of as a dancer. But that’s what he 
was long before he became a 
dramatic actor and even before he 
became a TV performer. Bob was 
on the musical comedy stage as a 
song and dance man on Broadway 
years before he was tapped for a 
dramatic role in “King’s Row.” 

Long ago when Tony Curtis was 
with the Empire Players Theatre 
in Newark, New Jersey, an amateur 
dramatic and musical group, Tony’s 
ambition was to be a dancer first, 
an actor second. Severel years’ 
later, hoping that he would make 
his mark as a dancer, he was 
tapped for “Criss Cross” in 1953. 
Disillusioned that Hollywood 
thought more of his acting talents 
than of his dancing ability. he al- 
most left the film world. 


‘On The Beach’ Has First Showing In 
Eighteen Cities on Seven Continents 


(World Premiere Feature) 

Producer Stanley Kramer chose a most unusual and dramatic means of announc- 
ing the universal importance of the “On the Beach” theme. He staged what can be 
truly called a world premiere of his picture, for on the same day it opened in 18 


theatres on all seven continents. The film will make its debut at our own. . 


Theatre MeXt woe. a aces ere 


The worldwide premiere was cov- 
ered by press, radio, television and 


newsreel representatives of 52 
countries. 
Climaxing the most extensive 


global promotion campaign on rec- 
ord, the eighteen premieres drew 
a glittering array of royalty, heads 
of state, Nobel prize-winners, mem- 
bers of the diplomatic corps, civic 
and social dignitaries, entertain- 
ment industry leaders and show 
business personalities in capital 
cities ranging from Moscow to Mel- 
bourne, Berlin to Tokyo, and in- 
cluding Little America in the 
Antarctic. 

Underscoring the universal im- 
portance of “On the Beach,” the 
unique global launching marked the 
first time that a motion picture was 
ever accorded simultaneous pre- 
mieres on all continents of the 
world. 


Also for the first time in industry 
history, split-second radio—photo 
and jet-transported newsreel cov- 
erage of each premiere was used to 
rush pictorial and copy highlights 
of the events to distant corners of 
the world. 


In New York, more than 1,000 
famous stars, international celeb- 
rities, United Nations dignitaries 
and prominent socialites attended 
the dazzling formal premiere at the 
newly refurbished Astor Theatre, 
followed by a glittering Supper- 
Ball in the Grand Ballroom of the 
Hotel Astor. More than $30,000 was 
raised for American Academy of 
Dramatic Arts, sponsoring organi- 
zations. 


Covering the gala opening were 
135 press, radio and television and 
newsreel representatives of 21 na- 
tions in addition to extensive na- 
tional and local coverage by five 
network and local television and 
radio stations and members of the 
New York press corps. 


Festivities of a similar calibre 
were held in Berlin, Caracas, Chi- 
cago, Johannesburg, Lima, London, 
Los Angeles, Melbourne, Moscow, 
Paris, Rome, Stockholm, Tokyo, 
Toronto, Washington, Zurich and 
Little America under the auspices 
of the Naval Forces Antarctica. 


The film, an adaptation of Nevil 
Shute’s runaway best-seller stars 
Gregory Peck, Ava Gardner, Fred 
Astaire, Anthony Perkins, and in- 
troduces 19-year-old Donna An- 
derson. It was filmed in its en- 
tirety on location in Australia. 

“On the Beach” treats in stark- 
ly frank fashion with—the threat 
of extinction to all humanity in 
the train of a nuclear war. 


Appearance Alone Doesn't 


Make an Actor, Says Peck 


(Gregory Peck Feature) 


While Gregory Peck was in Australia on location for Stanley 
Kramer’s “On the Beach,” a visiting Hollywood newspaper- 
woman and longtime friend said to him during a relaxed meet- 
ing at his Melbourne home, “Greg, I still think you're the hand- 


somest man in the business.” 


Neither agreeing nor disagreeing 
with her evaluation, Peck charac- 
teristically turned the compliment 
to more sober discussion. 


“Looks may help a young actor 
to make it,” he said. “But only hard 
work can keep him up there.” 


From anyone else the remark 
would be cliche, but Peck obviously 
was in earnest. He has been “up 
there” for fewer years than many of 
his contemporaries—he made his 
first film in 1943 — but he has 
earned an increasing reputation as 
perhaps the most serious of all 
stars, who works at his craft dur- 
ing most of his waking hours. 


Producer-director Kramer also 
believes Peck to be probably the 
most believeable of the screen’s top 
male performers, an important con- 
sideration in casting Greg as Com- 
mander Dwight Towers, captain of 
an American atomic submarine in 
the film version of Nevil Shute’s 
best-seller. 


Peck heads a cast that includes 
Ava Gardner, Fred Astaire, An- 
thony Perkins and a newcomer, 
Donna Anderson. Even in that 
in every one of his 28 films, gets 
top billing. 

As conceived by Shute and adapt- 
ed to the screen by John Paxton, 
Commander Towers is a fellow who 
clings to a fantasy. The story takes 
place in Australia, 1964, after 
nuclear war has destroyed the 
northern hemisphere and _radio- 
active drift is headed south. The 
Commander’s persistent notion that 
his wife and children are still alive 
in Connecticut lends certain com- 
plications (to say the least) to his 
incipient love affair with an Austra- 
lian girl. 

Only a Peck, in Kramer’s opinion, 
could make a man like Commander 
Towers conyincing to the movie 
audience. 


Peck has been a convincer in a 
variety of roles, despite the fact that 
he had no formal training in dra- 


matics until he decided to try out 
for undergraduate plays while tak- 
ing a pre-medical course at the 
University of California. From his 
campus theatrics he went on to 
gain some little theatre and summer 
stock experience, and made it on 
Broadway, but when he came to 
films his only known reputation was 
that of an actor who had won criti- 
cal praise in a series of flops. Yet 
he was starred in his first picture, 
“Days of Glory,” and has been 
billed over the title of every film 
he has made for over fifteen years. 


Dis-Attired 


Fred Astaire is delight- 
ed that he wasn’t a 
clothes horse in Stanley 
Kramer’s ‘“On_ the 
Beach,” which will open 


Theatre. 


In Kramer’s produc- 
tion of the Nevil Shute 
best-seller for United Art- 
ists release. Astaire plays 
his first straight role as an 
atomic scientist. 


To keep Fred in char- 
acter, he and Kramer de- 
cided on a wardrobe for 
“On the Beach” that in- 
cluded only one suit— 
and it was a deliberate 
misfit. 


“This was the first time 
in thirty pictures that I 
didn’t have to be well- 
dressed,” said the star 
who is frequently named 
among the world’s “‘best- 
dressed” men. “And _ it 
was a pleasure.” 


Drama, Not Glamor 
Keys Ava Gardner's 
‘On The Beach’ Role 


(Ava Gardner Feature) 


When Stanley Kramer signed 
Ava Gardner for the sensitive, non- 
glamorous role of Moira in “On the 
Beach,” which will open 
thegeaeeciretnee ters Theatre through 
United Artists release, the Holly- 
wood concensus was that the pro- 
ducer was up to his old trick of 
casting against type. 

Kramer denied that this was the 
case. “It’s a role that calls for 
subtle interpretation, and I chose 
Ava for it because I was convinced 
she could do a bang-up job. I 
think—glamour to one side—that 
she’s first-class.” 

A screen adaptation of Nevil 
Shute’s runaway best-seller, “On 
the Beach,’ which opens at the 
ANGER) Ol ooooccvad 
through United Artists release, 
stars Ava with Gregory Peck, Fred 
Astaire and Tony Perkins, aud in- 
troduces 19-year-old Donna Ander- 
son. Produced and directed by Mr. 
Kramer, “On the Beach” had its 
premiere simultaneously in major 
cities on all six continents. 

No one, certainly not Kramer, 
least of all Ava herself, will deny 
that in the early stages of her ca- 
reer her looks were her sole asset. 
Brought to Hollywood on _ the 
strength of a handful of striking 
photographs, her screen test was 
unique in the annals of Hollywood. 
Because her southern accent was, 
to northern ears, almost unintelli- 
gible, she was not allowed to speak. 
The test consisted simply of big 
dreamy closeups. But despite the 
fact that she was not an actress, 
and could not be understood, her 
beauty was so overwhelming that 
she was signed to a contract. 

In the next few months, Ava did 
nothing at the studio except train 
—partially to learn the fundament- 
als of acting, even more to shed 
her southern accent. 

Presently, she made her debut, 
and if she was not the best actress 
in the world, neither was she the 
worst. And, very quickly, audiences 
became aware of the fact that she 
was dripping with glamor. A half 
dozen or so pictures later, Ava was 
one of the brightest stars in the 
Hollywood firmament. 

“What people didn’t realize,” 
Kramer says, “maybe because they 
simply continued to be dazzled by 
her beauty, was that, little by little, 
she was becoming an actress of at- 
tainment. In such pictures as “The 
Sun Also Rises’ and ‘The Naked 
Maja’ she delivered performances 
as good as any actress in Hollywood 
might have done.” 

What about her work in “On the 
Beach?” 

“The best yet,” Kramer says de- 
cisively. “For comparison, I’ve got 
to go outside of Hollywood. Yes, I 
would say that in ‘On the Beach’ 
Ava delivers a performance that 
must be measured against a per- 
formance by Anna Magnani.” 


Stull OTB-161 Mat 2D 
In “On the Beach,” Stanley Kramer production which opens 
eds OO. Ob at the Theatre through United Artists 
release, Gregory Peck plays the commander of a submarine 
that is cruising the Pacific when the Northern Hemisphere is 
destroyed in an atomic war. 


Still OTB-151 


Mat 2G 
Ava Gardner plays the part of a woman who tries to drown her 
fears in dissipation in a dying world. Stanley Kramer’s “On the 
Beach,” in which Miss Gardner is starred with Gregory Peck, 


will open at the Theatre through 
United Artists release. 
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PUBLICITY MATERIAL 


Fred Astaire Always On 


Lookout For A 


Challenge 


(Biographical Feature) 


Fred Astaire, for 25 years a great dancing star of 27 musical 
films and before that, of nine Broadway revues and three in 
London, plays his first straight role in Stanley Kramer’s “On 


the Beach,” which will open ...... 


through United Artists release. 


He doesn’t dance, he doesn’t sing 
and he isn’t the best-dressed-man. 


Once retired for two years (1946- 
48), Astaire cannot resist continu- 
ing to perform as long as there are 
new challenges. Before doing “On 
the Beach” he made a one-hour 
national television appearance, his 
first “live” show since 1933, which 
was acclaimed by viewers and TV 
critics. 

Fred’s father, Frederic E. As- 
taire, was a salesman, and _ his 
mother, the former Ann Geilus, was 
a non-professional. Born in Omaha, 
Fred and his sister Adele, 18 
months his senior, took dancing les- 
sons as children, showing such tal- 
ent in church and school entertain- 
ments that their parents took them 
to New York for training at Ned 
Sayburn’s Dancing Academy. Their 
mother was their tutor in elemen- 
tary school subjects, and also was 
their manager. 


At five, Fred earned his first dol- 
lar in vaudeville at Perth Amboy, 
New Jersey. Adele’s rapid growth 
made them a badly matched team 
but Fred later caught up with her 
and they became the prodigies of 
the Orpheum Circuit on vaudeville 
tours. When they reached the legal 
New York working age they made 
their Manhattan bow at Proctor’s 
Fifth Avenue Theatre as “Fred and 
Adele Astaire in New Songs and 
Smart Dances.” 


First Broadway show for the As- 
taires was “Over the Top,” Sig- 
mund Romberg revue starring Ed 
Wynn, followed by “The Passing 
Show” and Fritz Kreisler’s operetta, 
“Apple Blossoms,” then their first 
starring roles in “For Goodness 


Sake.” 


As the years went by the Astaires 
danced their way through the Ger- 
shwins’ “Lady be Good” and “Fun- 
ny Face,” Ziegfeld’s “Smiles” and 
“The Bandwagon,” which won rec- 
ognition for Fred as a gifted comic. 
It also was his last appearance 
with Adele, who married Lord 
Charles Cavendish and retired from 
the stage (she is now Mrs. King- 
man Douglas). 


Fred went on alone in “The Gay 
Divorcee” and then went to Holly- 
wood for a featured role with 
Ginger Rogers in “Flying Down to 


Rio.” 


Fred is a widower and lives in 
a large Beverly Hills house. He has 
three children, Fred, Jr., 22, Ava, 
18, and a stepson, Peter, 30. He 
married the former Phyllis Living- 
ston Potter July 12, 1933, in New 
York, and she died Sept. 13, 1954, 
in Beverly Hills. 


PAGE 20 


at the: 22.00 .. Theatre 


Biggest Props 


The two “props” lent by the gov- 
ernment of Australia to Stanley 
Kramer for sequences in “On the 
Beach,” which was shot in its en- 
ltirety on location Down Under, 
are without doubt the largest and 
most magnificent in the history 
of movies. They were the 22,000- 
ton aircraft carrier “Melbourne,” 
with complement of 1,350 officers 
and men, and the submarine 
“Andrew,” with crew of 85. An 
adaptation of the Nevil Shute run- 
away best-seller which has been 
called “the biggest story of our 
time,” “On the Beach” opens on 
at the Theatre 
through United Artists release. It 
stars Gregory Peck, Ava Gardner, 
Fred Astaire and Anthony Perkins, 
and introduces lovely 19-year-old 
Donna Anderson. 


Set For Charity 


The $100,000 submarine set 
which had been built for key se- 
quences in “On the Beach,” which 
will open at the 
Theatre through United Artists re- 
lease, was donated by Stanley 


Kramer to the Victorian Associa- 
tion of Youth Clubs in Australia 
where the picture was filmed. The 
set is being exhibited for charity. 


Sall OTB-55 Mat 1A 
Newcomer to the screen Donna 
Anderson and Anthony Perkins 
are cast as a young married 


couple in Stanley Kramer’s 
“On the Beach,” which will 
OPeN cee. s atthe). Jace 


Theatre through United Artists 
release. 


Still OTB-173 


which will open ........ 


at the 


Mat 2H 
Fred Astaire plays his first straight dramatic role in ‘On the 
Beach,” produced and directed by Stanley Kramer. In the film 


Theatre through 


United Artists release, he plays the role of an atomic scientist. 


‘On The Beach,’ Kramer’s 
Finest Film Thus Far 


(Prepared Review) 


Stanley Kramer, whose past 
productions have opened up many 
untouchable areas of motion pic- 
ture entertainment, now presents 
the biggest, boldest and most im- 
portant film of his career. We are 
referring of course, to “On the 
Beach,” which made its bow at 
the Sieseessee Theatre yesterday, 
having been presented a_ short 
while ago to the peoples of all 
the continents of the globe in an 
unprecedented world premiere. 
Kramer’s suberb directorial achieve- 
ment is based on Nevil Shute’s 
best-selling and widely-discussed 
novel. 

The story of “On the Beach” is 
told in clear, uncompromising 
terms. Nuclear war has just de- 
stroyed the Northern Hemisphere. 
An American submarine, cruis- 
ing in the Pacific, puts in at 
Australia, which continent has not 
yet felt the effects of radiation, 
but it too is slated for extinction. 
We then see how life in Melbourne 
is effected by this ghastly legacy. 
Step-by-step we are taken through 
the emotional heights of hope and 
depths of despair. There are thrills 
provided by a wild, reckless auto 
race in the last desperate sports 
contest on earth. And there is 


suspense of the most tingling type 
as the submarine again searches the 
northern lands for some sign of 
life only to come upon what to this 
reviewer will remain the most terri- 
fying scene in movie history—a 
barren, deserted lifeless city of 
San Francisco. 

The cast is uniformly fine in each 
characterization: Gregory Peck, as 
a submarine commander displays 
a strong two-sided, tormented in- 
dividual. Mourning his wife and 
family, who have been killed in 
the atomic war, he fights the at- 
traction he finds in an Australian 
girl; Ava Gardner gives a truly 
poignant performance as a woman 
who tries to drown her fears in 
dissipation; Fred Astaire is tre- 
mendous in a straight dramatic 
role as a disillusioned scientist; 
Anthony Perkins creates a tenderly 
moving portrait of a young married 
man who has to talk his wife into 
killmg herself and their child: 
Miss Anderson, as his wife, reveals 
a fine dramatic talent in an ex- 
tremely demanding role. 

Editing, music, special effects 
camerawork and John Paxton’s 
excellent adaptation of Shute’s 
novel to the screen, are all of un- 
usual, high quality. 


For Best Movie Loeale 


Track Down 


to Australia 


(Location Feature) 


If anyone wants maximum cooperation in making a movie— 
and what producer doesn’t—Stanley Kramer counsels a trip to 


Australia. 


Kramer produced and directed the first motion picture ever 
made in Melbourne, “On The Beach.” The picture opens....... 


at the Theatre through 
United Artists release. 

“The cooperation we had was 
fantastic,” Kramer reports. “It’s 
doubtful that we could have made 
the picture with the same results 
anywhere else in the world.” 

Absolute aid was an essential to 
making the screen adaptation of 
Nevil Shute’s best-seller, which 
takes place in 1964 and shows what 
happens to people after nuclear 
war has wiped out the northern 
hemisphere and radioactive fallout 
is drifting toward Australia. 

When Kramer’s location scouts 
first sounded out the possibilities 
of producing the film in the Vic- 
toria capital, doors were opened for 
them by the Victoria Promotion 
Committee, local group devoted to 
exploiting the advantages of the 
home state. 

One of the results was a daily 
police detail accompanying the 
Kramer unit, to stop trafic when 
necessary and to handle crowds 
numbering up to 5,000 spectators 
who turned out to watch Gregory 
Peck, Ava Gardner, Fred Astaire, 
Anthony Perkins and Donna An- 
derson at work on the film. 

The Royal Australian Navy pro- 
vided two important “props,” the 
aircraft carrier with its complement 
of 1,350 officers and men, and the 
submarine “Andrew” with crew of 
85. 

Special Victorian Railways trains 
were furnished to the film troupe 
on three (3) occasions. 


When Kramer needed a sequence 
showing a “deserted” industrial in- 
stallation, a huge oil refinery at 
Geelong—largest plant of its kind 
in Australia—was shut down for 
him on two separate days. 

The wireless relay room of an 
overseas radio station, which han- 
dies all trans-Pacific telephone calls 
in and out of Melbourne, was vir- 
tually evacuated while Kramer 
moved in with his camera. 

When Kramer filmed a sailboat 
race sequence, requiring Peck and 
Miss Gardner to turn over a boat 
and spill into the water, the Harbor 
Commission thoughtfully provided 
a patrol craft for sharks—although 
the hazards were slight. 


On forty exterior location sites, 
whether at Melbourne’s busiest 
downtown intersection or a farm 
in the suburb of Berwick, co-opera- 
tion was not only given but volun- 
teered to the visiting movie-makers. 


Most striking example of local 
help, according to Kramer’s veteran 
production manager, Clem Beau- 
champ, came in a telephone call 
from a public works official. Beau- 
champ swears he has never ex- 
perienced anything like it. 


“T just read in the paper that you 
plan to shoot at the Public Libra- 
ry,” said the caller. 

“That’s right.” 

“Well, I have an order on my 
desk, to tear up the street in front 
of the library. Will that interfere 
with your work?” asked the public 
works man. 


“Tt sure will,’ answered Beau- 
champ, paling at the prospect. 


“Then,” said the man, “I’d better 
postpone our work until you finish.” 
He did, too. 


Popular ‘Matilda’ 


Australia’s most famous song, 
the rollicking “Waltzing Matilda,” 
is the “theme” song of Stanley 
Kramer’s “On the Beach,” filmed 
on location Down Under and open- 
at the 
through United release. 


Theatre 
Australia’s “unofficial national an- 
them,” the song was first sung by 
Aussie soldiers in the Trenches in 
World War I, and thereafter swept 
the country, becoming, and remain- 
ing 
years, Number One on the Austra- 
lian Hit Parade. An adaptation of 


throughout the ensuing 40 


Nevil Shute’s sensational best-seller, 
hailed as “the biggest story of our 
times,” “On the Beach” stars Greg- 
ory Peck, Ava Gardner, Fred As- 
taire and Anthony Perkins, and 
introduces beautiful 19-year-old 
Donna Anderson. Kramer produced 


and directed “On the Beach.” 


Real Race 


In shooting the excit- 
ing auto race sequence 
for Stanley Kramer’s “On 
The Beach,” which will 
open at the 
Theatre through United 
Artists release, ten pro- 
fessional drivers joined 
a crew of 80. Race scenes 
included eight high-speed 
erack-ups on the 3.3-mile 
hard-surface track. Eight- 
een racing cars were used. 
eight of them expended 
in smashups. 


There probably are 2,116,780 
teenage girls—give or take 100,000 
—taking dancing lessons all over 
America and dreaming of the day 
they will pirouette their way to 
Hollywood fame. 


The statistics are elastic, but the 
dreams are very real and Donna 
Anderson is proof they can come 
true. 


They certainly came true for 
lovely Donna, 19, who stars with 
Gregory Peck, Ava Gardner, Fred 
Astaire and Anthony Perkins in 
Stanley Kramer’s “On the Beach,” 
which will open at the 
Aer Hamre Theatre through United 
Artists release. Only a short time 
ago she was merely another eager, 
enthusiastic and hard-working teen- 
ager in a Hollywood dancing class. 


“Sometimes it’s hard to believe 
that these wonderful things hap- 
pen,” Donna said when she was 
cast for the dramatic, demanding 
role of “Mary Holmes” in “On the 


Beach.” 


The “wonderful thing” that hap- 
pened to her was that Producer- 
Director Kramer visited the danc- 
ing class when Donna was 15 years 
old and was immensely impressed 
with her talent. 

Kramer met with Donna’s mother, 


Wildest Auto Race 
Ever Put On Film 


(Special Feature) 


Consider an auto race in which 
all of the participants, doomed to 
a lingering death, throw caution to 
the winds. take impossible gambles 
in their lethal vehicles, and actually 
court disaster. 

This, the bloodiest and most de- 
structive race ever filmed — or 
imagined, for that matter—is one 
of the highlights of Stanley Kram- 
ers “On the Beach,’ dramatic 
story about the survivors of an 
atomic disaster opening on 
at the Theatre through 
United Artists release. 

The weird suicidal speed contest 
filmed for “On the Beach” con- 
tained 16 grinding, flaming smash- 
ups, and innumerable skids, spin- 
outs, collisions and terrifying near 
misses — all executed by Holly- 
wood’s most intrepid stunt men at 
speeds as high as 170 miles per 
hour. 

During the course of the race 
sequence, eight cars were demol- 
ished—a Jaguar coupe, an MG 
Roadster, an Austin Healy, a Cor- 
vette, a Nash Healy, a Jowett Jupi- 
ter, an MG Special and a Porsche. 
Most of these—except those that 
burned or exploded—were smashed 
up more than once, patched to- 
gether each time by a crew of me- 
chanics and auto-body men work- 
ing overtime to repair, repaint and 
re-number the wrecks so that they 
could be smashed up again. 


Dancing Girl Gets Break! 


(Donna Anderson Feature) 


Still OTB-149 Mat 1C 
Donna Anderson gets a break 
with a starring role in “On the 
Beach.”’ It marks her motion 


picture debut. The Stanley 
Kramer production will open 
apaaarel tes at the ...... Theatre 


through United Artists release. 


Still OTB-189 


Mrs. Jean Perkins, and advised her 
to start the girl immediately with 
drama lessons. When he learned 
the family didn’t have the financial 
means, he placed Donna under con- 
tract to his production company 
and had her start her dramatic 
training with Nina Moise, noted 
Hollywood coach. 


For nearly four years Donna pre- 
pared for her first screen role. She 
worked and studied, worked harder 
and studied more and dreamed of 
the day when her big opportunity 
would come. 


“The Big Day” came in the fall 
of 1958 when Kramer called Donna 
to his office to read the role of 
“Mary Holmes,” in the film version 
of Nevil Shute’s best-seller “On the 
Beach.” 


It is an emotionally-powerful, 
sensitive and challenging role. 
“Mary” is the wife of an Australian 
Navy Officer, played by Anthony 
Perkins, who insists on leading a 
normal family life despite the fact 
the year is 1964 and Nuclear World 
War III has practically wiped out 
the world. Only Melbourne, Austra- 
lia, survives, but death is not far 
away. It then becomes the neces- 
sary but harrowing ordeal for her 
and her child to prepare for the 
end without undue suffering. 


When Fred Astaire played his 
first scene with Donna he comment- 
ed: “She’s an amazing girl. She 
performs like a veteran. She could 
be a very big star.” And Astaire 
ought to know. 


Mat 2F 


A young married couple whose future is limited by the imminent 
end of the world is played by Donna Anderson and Anthony 
Perkins in “On the Beach.” The Stanley Kramer production will 
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PUBLICITY MATERIAL 


Stull OTB-117 Mat 3C 


A silent crowd gazes at a Salvation Army banner that carries a futile message for a society that 


is soon to perish in the wake of atomic fallout. Scene is from the highly dramatic film 
“On the Beach,” produced and directed by Stanley Kramer which will open .............. at 
[Yom oeeemectens otro c Theatre through United Artists release. The implication is that the sign is far 


from futile for us. 
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Mat 3A 
Cartoonist Al Hirschfeld caricatures the stars of Stanley Kramer’s ‘“‘On the Beach,” which opens 
spaveneutHegensis at the ........... Theatre. Left to right they are: Fred Astaire, Ava Gardner, 


Gregory Peck, Donna Anderson and Anthony Perkins. The picture is a United Artists release. 
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‘On Beach’ Score 
Floods Disc World 


(For Music Page) 


Stanley Kramer’s motion picture 
version of Nevil Shute’s best-sell- 
ing novel, “On the Beach,” which 
is being released by United Artists, 
has inspired an _ extraordinarily 
large and varied assortment of 
recordings based on themes from 
the picture. 

The major portion of the film’s 
score consists of interesting and 
melodic arrangements of a rollick- 
ing song called “Waltzing Matil- 
da” which has long been recog- 
nized as Australia’s unofficial na- 


tional anthem. Incidentally, the 
picture was filmed on_ location 
“Down Under.” In the score, 


“Waltzing Matilda” turns up in 
the guises of a folk tune, march, 
ballad and in symphonic dress. 


There are two complete 33% 
rpm albums of the score from “On 
tha Beach”; one from United 
Artists Records, featuring themes 
from the film, and the other from 
Roulette Records which reproduces 
the original sound track. 


In the field of 45 rpm singles, 
there are a host of excellent discs 
by well-known artists. A sampling 
of some the well-known vocalists 
who have recorded “Waltzing Ma- 
tilda” reads like a list from “Who’s 
Who” of the music world. They 
include: The Four Aces, Burl Ives, 
Trapp Family Singers, Ann Henry 
and the Norman Luboff Choir. 

A theme especially written for 
the picture called “There’s Still 
Time Brother” a sort of evangel- 
istic, gospel air has been put on 
discs by such famous singers and 
groups as Jimmy Dean, Bill Court- 
ney, Salvation Army New York 
Staff Band and Chorus, the Bar- 
rington Brass Band and Don Cor- 
nell. 

Frank Chacksfield and The 
Playmates have also recorded 
singles on London and Roulette 
Records respectively of “On the 
Beach” theme music. 


Long Take 


What may be the long- 
est single music passage 
ever recorded for a film, 
lasting eight minutes, 36 
seconds, was done in one 
take by composer - con- 
ductor Ernest Gold and 
orchestra of 75 during 


scoring sessions for Stan- 


ley Kramer’s “On the 
Beach,” which will open 
at the... . Theatre. 
Long musical take un- 
derscored a sequence 
with Gregory Peck and 
Ava Gardner, following 
a house party. 


Why I Made “On The Beach” 


by 
STANLEY KRAMER 


“On the Beach” wasn’t made; it evolved. 


There seems to be a widely-held theory in Hollywood that there are 
producers of musicals, producers of comedies, producers of dramas. On 
the basis of that theory, I seem to have evolved into a producer of pro- 
vocative pictures, of which “On the Beach” is the latest example. Logically, 
I suppose, I have reached this point as a result af the succession of 
pictures which I have made, pictures like “The Men,” “High Noon,” 
“Home of the Brave,” “The Sniper” and “The Defiant Ones.” They were, 
to me, milestones along my path as a producer, for while they were 
interspersed, with other productions they helped me to develop the interest 
and creative desire in films of this genre. 


In making these pictures, for good or bad, I have been able to develop 
a purely personal production policy, what might be called a kind of 
creative arrogance—a desire to produce and/or direct a picture not 
merely for the usual reasons of economic gain but for personal satisfaction 
as well. 


This urge, always strong in the selection of powerful themes for film- 
ing, was almost overpowering in the case of “On the Beach.” 


As a book, “On the Beach” by Nevil Shute, is a mid-twentieth Century 
“Everyman.” 


As a film, it was a project to fire the imagination. It had the sweep 
and scope of towering entertainment. It was as timely as today. 


More than that; “On the Beach” offered a mighty challenge—to frame 
the chilling sweep and scope of the story within the confines of a motion 
picture screen and within the limits of a normally-accepted time limit 
for the unfolding of any film story. 


And, it appealed strongly to the feeling of creative arrogance. It met 
to the fullest, the yardstick of personal interest. 
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Mat 2C 


Anthony Perkins whose rocket-like screen career has accelerated 


in the past year, has his most important role to date in Stanley 
Kramer’s “On the Beach,” a United Artists release opening 
Sey fare haat at the 2-55)... ...... Theatre. 


Conformity Or 
Non-Conformity-- 
All One to Perkins 


(Anthony Perkins Feature) 


While other young actors have 
adopted a uniform standard of 
non-conformity, Anthony Perkins 
continues to swim against the tide, 
not caring whether he conforms or 
doesn’t conform— which, in the 
last analysis, is a true definition of 
the non-conformist. 

Tony has no affinity for the Beat 
Generation, has never been any- 
where near the Actors Studio, and 
never, but never, flexes his muscles 
in public places. Yet, despite this 
heretic behavior, he is the single 
most important young star of the 
stage and screen. 

He plays his tenth film role as 
Peter Holmes, the young Australian 
naval officer, in Stanley Kramer’s 
“On the Beach,” opening on...... 
at ‘thee... aac Theatre through 
United Artists release. 

The son of the late Osgood Per- 
kins, the Broadway star, Tony had 
no acting ambitions of his own 
until he discovered that “it was 
the only thing in the world I could 
do.” Born in New York City (where 
his father, at the time, was starring 
in “The Front Page”), Tony at- 
tended various boarding schools 
and, later, Rollins College in Flori- 
da and Columbia University. Dur- 
ing one summer vacation he hitch- 
hiked to Hollywood and played a 
small role as Jean Simmons’ adoles- 
cent boy-friend in “The Actress.” 

He made his Broadway debut 
(what he calls his “serious start 
as an actor”) several years later in 
“Tea and Sympathy.” Shortly 
thereafter he went to Hollywood to 
play Gary Cooper’s Quaker son in 
“The Friendly Persuasion,” and his 
performance won an Academy 
Award nomination for him. 

Two years ago, he scored on 
Broadway as the star of the Pulitzer 
Prize smash hit “Look Homeward, 
Angel,” adapted from the Thomas 
Wolfe novel. His most recent film 
before “On the Beach” was “Green 
Mansions,” with Audrey Hepburn. 

As a personality, Tony Perkins 
is pleasantly unpredictable. As an 
actor, he grows in stature with 
every picture. 


World Opening 


Because it is “the biggest story 
of our time,” Stanley Kramer’s 
“On the Beach,” now playing at 


thee Sitesi Theatre through 
United Artists release, had an 
unprecedented multiple global 


premiere. The picture was shown 
for the first time, simultaneously, 
in major cities on all seven con- 
tinents. An adaptation of Nevil 
Shute’s best-selling novel, and di- 
rected and produced by Kramer, 
“On the Beach” stars Gregory 
Peck, Ava Gardner, Fred Astaire 
and Anthony Perkins, and intro- 
duces 19-year-old Donna Anderson. 
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Mat 2J 
Ava Gardner attempts to comfort Anthony Perkin’s wife (Donna 
Anderson) when the family receives word that radiation fallout 
will soon strike their homeland. “On the Beach,” Stanley Kram- 
er’s film version of Nevil Shute’s best-selling novel, will open 


Artists release. 


atathe! ey. <r) «7 


Theatre through United 


tape measure statistics. 


and time.” 


best-seller “On the Beach.” 


‘New Look’ In Sweaters 


(Fashion Feature) 


The new look in Hollywood sweater girls is personified in Donna 
Anderson, the shapely young actress who makes her film debut in 
Stanley Kramer’s “On the Beach.” 

Donna, like Audrey Hepburn, Maria Schell and Leslie Caron, 
wears sweaters because they are comfortable, and chooses casual 
rather than figure-hugging styles because she believes stardom 
should be reached with hard work and talent, not by a display of 


Donna appears as Tony Perkins’ wife in “On the Beach,” with 
Gregory Peck, Ava Gardner and Fred Astaire completing the 
stellar cast. The picture, a United Artists release, opens ........ at 
thre prayer vce eta. aperetatey aps Theatre. But she prepared for this first screen 
role almost four years from the time Producer-Director Kramer 
spotted her in a high school recital and signed her to a personal 
contract. During those years she worked, studied, took dancing and 
drama lessons, waited, dreamed, graduated from high school, 
worked some more and admittedly prayed a little. 

She wasn’t worried about how she could fill a sweater but how 
she could fill a role when the opportunity came. 

When Donna reported for work her first day on the Australia 
location of “On the Beach,” she was presented with a bouquet of 
roses and a note that read: “Dear Donna—I hope this will turn 
out to be everything you dreamed it might be. Love, Stanley.” 

“There was something electric about Donna,” Kramer explains, 

“I knew the moment I saw her it was just a matter of training 


The time came when Kramer called Donna to his office to read 
the part of “Mary Holmes” in the film version of Nevil Shute’s 


Expensive Car 


In a sequence in Stanley Kram- 
er’s “On the Beach,” opening on 
First SENS at the ........ Theatre 
through United Artists release, 
Gregory Peck and Ava Gardner 
ride in what is probably the most 
expensive “stock” car ever built— 
a Rolls Royce “Franklin 3” that 
retails at a neat $33,750 (white 
walls extra)! An adaptation of 
Nevil Shute’s sensational best-sell- 
ing novel, hailed as “the biggest 
story of our times,” “On the Beach” 
stars Peck, Miss Gardner, Fred 
Astaire and Anthony Perkins, and 
introduces beautiful 19-year-old 
Donna Anderson. 


Youngest ‘Star’ 


Australia’s youngest “actress” 
makes her bow in Stanley Kram- 
er’s “On the Beach,” which will 
OXI pasoosoc ati thegrsccasctetrstc 
Theatre through United Artists re- 
lease. 

She is Katherine Hill, 6-months- 
old daughter of Mr. and Mrs. John 
Hill of Melbourne, who appears in 
the film as child of Anthony Per- 
kins and Donna Anderson, playing 
Peter and Mary Holmes in Kram- 
er’s film version of the Nevil Shute 
novel. According to all local rec- 
ords, Katharine is by far the young- 
est “performer” ever to appear in 
show business in Australia. 
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